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Medical Aspect 
of Air Control 
Related In Book 


Dr. Mills Not Opposed 
To Air Cooling as 
Reviewers Assert 


By Henry Knowlton 

CINCINNATI — Wide publicity 
given the recently published book 
“Medical Climatology” by Dr. Clar- 
ence A. Mills, professor of experi- 
mental medicine, University of 
cincinnati, has left the general 
impression that Dr. Miils argues 
that air conditioning, particularly 
summer cooling, is undesirable. 

In a recent review the editors of 
Time magazine report that “too 
much air cooling in summer is un- 
healthy,” and support the position 
by a statement of Dr. Mills that 
“Body and mind seem to need this 
annual period (summer) of biologic 
rest. Any great degree of summer 


machine going at winter speed, and 
must only accentuate the signs of 
wear and tear.” 

Contrary to the impress:on that 
might be gained from the above 
quotation, a careful reading of the 
bok shows that Dr. Mills is an 
advocate of air conditioning and 
envisions a future for the air-condi- 
tioning industry almost beyond the 
comprehension of many men in the 
industry today. 

He foresees the time when air 
conditioning may have a favorable 
influence on the health of the great 
masses of the people and outlines 
the seemingly far-fetched possibility 
of raising dairy cattle in hot, moist 
climates, under controlled atmos- 
pheric conditions. 

Dr. Mills believes that air-condi- 
tioning engineers and manufacturers 
should look to the medical profession 
for guidance in the design and appli- 
cation of air-cooling equipment and 
not depend on human comfort as the 
sole measure of success. He feels 
that the more important biologic 


(Concluded on Page 16, Column 3) 


Goggins To Head Baker’s 
Mobile Cooling Sales 


_ OMAHA, Neb.—James Goggins has 
joined Baker Ice Machine Co. as head 
of the transportation department. 
He will supervise engineering, sales, 
and installation of air-conditioning 
‘quipment in buses and trains, and 
refrigeration for trucks. 

For the past three years he has 
been air-conditioning engineer for 
Union Pacific Stages and Interstate 
Transit Lines, working with Baker 
“ngineers in the development of the 
bus air-conditioning system used in 
‘ot Interstate and Union Pacific 


buses, world’s first and largest fleet. 


LL 


Now Vice President 


T. S. PENDERGAST 


* * *® 


Pendergast Named V. P. 
Of Universal Cooler 


DETROIT—T. S. Pendergast has 
been appointed vice president of 
Universal Cooler Corp. in charge of 
commercial refrigeration sales. 

Mr. Pendergast has been manager 
of commercial refrigeration sales for 
Universal Cooler since 1932. 

In the refrigeration business for 
16 years, Mr. Pendergast’s career has 
paralleled the history of the low 
pressure commercial refrigeration 
machine industry, and particularly 
the development of the companies 
that finally evolved into the Universal 
Cooler Corp. 

Mr. Pendergast got his start in re- 
frigeration when he joined’ the 
Iceless Refrigerating Machine Co. of 


(Concluded on Page 9, Column 2) 


July Washer Sales Up 41% 
For Ninth Gain In Row 


CHICAGO — Washer’ shipments 
continued their gain in July for the 
ninth straight month, with 104,817 
units reported as compared with 
74,019 in the same month of 1938, 
an increase of 41.6%, according to 
American Washer & Ironer Manu- 
facturers’ Association figures. 

Shipments for the seven months of 
this year totaled 838,877 units, com- 
pared to 615,917 in 1938. 

Ironer shipments in July were 
7,741, a drop of 3%. 


Bundy Workers Vote on 
Union At Firm's Request 


DETROIT—Bundy Tubing Co. was 
the first concern in this city to hold 
a National Labor Relations Board 
election solely on an employer’s peti- 
tion, as employes of the company 
voted to designate either the U.A.W.- 


(Concluded on Page 16, Column 5) 


Violets Kept Fresh In Refrigerator Aid Wife’s 


Fight To Speed Recovery of Ailing Husband 


oi ATFORD, Conn.—It isn’t so 
ca that the admittedly useful but 
“ mantic electric refrigerator steps 
sol the role of faithful food 
lan into the leading part in a 
* ro drama. But the refrigerator 
Biney Ethel Valentine here per- 
aa & modern miracle in keeping 
voles” husband's gift of a bunch of 
wee alive for six months. The 
. inane recovered, the cooled flowers - 
“ ro » and the refrigerator took on 
ho ded significance in the Valentine 
Aousehold. 
Once gee begins back a few years. 
Valenti year for 36 years Mr. 
Violets ne had presented his wife with 
they re she was a little girl 
n Cha been her favorite flowers. 
i 1938, when he was 
Valenti, il with pneumonia, Mr. 
me made his annual floral 


offering. He was not expected to 
live, and because his wife thought it 
would be the last thing that he would 
give her, she wanted to keep them as 
long as possible. 

The customary method of keeping 
them in water did not promise satis- 
factory results. Having once worked 
for a florist, she recalled how he had 
kept flowers for a week or more in 
an old-fashioned ice box. She rea- 
soned that the flowers would keep 
much longer in her electric refrig- 
erator. Her husband, a wholesale 
butcher, was familiar with modern 
electric refrigeration in his business, 
and agreed that it would be an in- 
teresting experiment. 

She first placed them in water and 
kept them frozen all week. Each 
Saturday night during her husband’s 

(Concluded on Page 9, Column 1) 


Dairy Show Goes 
To Coast For Ist 
Time Oct. 23-28 


Golden Gate Exposition 
An Added Attraction 


For Delegates 


SAN FRANCISCO—Moving to the 
West Coast for the first time, the 
Dairy Industries Exposition will open 
its doors to eligible registrants on 
Oct. 23 in San Francisco’s exposition 
auditorium. 

The Golden Gate exposition on 
Treasure Island on San Francisco 
Bay will be an added attraction to 
the thousands of dairy plant opera- 
tors and machinery manufacturers 
and jobbers who attend this indus- 
trial show. In fact, the San Fran- 
cisco Fair has designated Oct. 28 
as Dairy Industries Supply Associa- 
tion Day. 

Two of the other attractions in 
San Francisco at this time are events 
with which the show customarily is 
linked, the annual conventions of the 
International Association of Ice 
Cream Manufacturers, and the Inter- 
national Association of Milk Dealers. 


(Concluded on Page 9, Column 1) 


Frigidaire “Special 6° 
Has Wider Freezer 


DAYTON, Ohio—As an added con- 
venience feature, Frigidaire has re- 
placed the single width freezer on its 
low-priced “Super Value” 6-cu. ft. 
model with a solid brass freezer of 
double width. 

While ice freezing capacity re- 
mains the same as with the previous 
evaporator, the wider freezer is said 
to provide more storage space for 
frozen foods, meats, and other foods 
which need sub-freezing tempera- 
tures. This includes increased space 
in the freezer as well as a larger 
cold storage tray beneath it. 

Advertisements for dealer use have 
been prepared and released, in which 
the special 6-cu. ft. model is illus- 
trated with the extra-width freezer. 


To Stewart- Warner 


Cc. R. D’OLIVE 


* * 


D‘Olive Returns as Head 
Of Appliance Dept. 


CHICAGO—Charles R. D’Olive has 
been appointed manager of the house- 
hold appliances division of Stewart- 
Warner, in charge of sales, merchan- 
dising, and engineering of all the 
company’s appliances. 

John F. Ditzell, former appliance 
sales manager of Stewart-Warner, 
resigned that position effective Aug. 
15. 

Mr. D’Olive returns to Stewart- 
Warner from Crosley Corp., where 
since 1937 he had been vice president 
in charge of the refrigerator division. 
From 1933 to 1937 he was with 
Stewart-Warner as manager of the 
refrigerator division. 

A graduate of Mississippi A & M 
College (1916) in engineering, Mr. 
D’Olive is a member of Tau Beta 
Pi, honorary engineering fraternity. 
During the World War he was a first 
lieutenant pursuit pilot and won the 
Distinguished Service Cross. 


Rentals Keep Used Units 
In ‘Perpetual Motion’ 


WINFIELD, Kan.—Rental of trade- 
in refrigerators provides L. W. Kemp 
of Kemp Sales Co. with a lever to use 
in opening the way to sales of new 
models. 

Renters who buy new models are 


(Concluded on Page 16, Column 4) 
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“Raucous Rollo” blends skepticism and hilarity in his post as traveling 
master of ceremonies with General Electric air-conditioning department’s 


sales staff, who are conducting a series of dealer meetings. 
is manipulated by Glenn Gundell 


who 


The dummy, 


(left), advertising manager 


of the department, sits for his picture here with Stuart Crocker, 
manager of the department, and Russell Jones of the Newell-Emmett Co. 


Attack on ‘Good 


Housekeeping’ 
Seal Challenged 


Magazine Won't Agree 
To Order Affecting 
‘Seal of Approval’ 


NEW YORK CITY—What may 
develop into a battle to preserve the 
“freedom of advertising’ appears to 
have been started as a result of the 
refusal of Good Housekeeping maga- 
zine to sign a Federal Trade Com- 
mission stipulation to cease and 
desist from certain practices, includ- 
ing the issuance of guarantees and 
seals of approval, which the FTC 
charges are deceptive and misleading. 


R. E. Berlin, general manager of 
Hearst Magazines, of which Good 
Housekeeping is a subsidiary, has 
branded the FTC charges as without 
foundation, and declares they are 
part of a conspiracy to limit the use 
of advertising in this country. The 
reason many other advertisers have 
signed FTC stipulations, he holds, is 
that they wished to avoid unfavorable 
publicity and court expense. 


Officials of the federal agency 
were apparently unchanged in their 
determination to carry the complaint 
against Good Housekeeping to a 
court decision. As_ reported last 
week, their attitude is that, if the 
complaint against the magazine is 
sustained, the chances are very good 
that seals of approval of all profes- 
sional, scientific, and testing research 
agencies will come under close 
scrutiny, and may be _ proceeded 
against if that appears to be desir- 
able ‘in the public interest.” 


Sympathy of advertisers who have 
recently encountered difficulties with 
the FTC appeared to be generally 
with Good Housekeeping, one adver- 
tising manager stating that “this 
case should define, once and for all, 
the limitations of the FTC’s activi- 
ties, and should establish the fact 
that a business concern still has 
some constitutional rights.” 


The charges against Good House- 
keeping magazine state that the 
publication is guilty of misleading 
and deceptive acts and practices in 
issuance of guarantees, seals of ap- 
proval, and the republication in its 
advertising pages of “grossly exag- 
gerated and false claims.” It further 
charges that Good Housekeeping does 
not sufficiently disclose to readers 
and prospective purchasers that there 
is a difference in its seals, resulting 
in the belief that all seals carry the 
assurance that the articles advertised 
have been subjected to the full test- 


(Concluded on Page 15, Column 2) 


Home Service Contest 
Has ‘Cinderella’ Theme 


CLEVELAND — To spread _ the 
“Mrs. Cinderella” theme of electrical 
living as widely as possible by inject- 
ing an element of showmanship into 
home service activities, and to give 
home economists and home service 
directors an opportunity to compete 
for various ‘prizes and awards, 
General Electric has planned a “Mrs. 
Cinderella” home service contest to 
run from Sept. 1 to Nov. 30. 

All home service directors and 
home economists employed by dis- 
tributors, utilities, department stores, 
and dealers are eligible to enter the 
contest, the only requirement being 
that home service demonstrations 
and cooking schools conducted by 
these individuals be identified with 
the Mrs. Cinderella theme. 

Participants must register for the 
contest prior to Sept. 15 and must 
send in complete reports of each 
Mrs. Cinderella demonstration held. 
Special forms are provided for this 
purpose. 

The five contestants doing the best 

(Concluded on Page 15, Column 3) 
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| Specialty Gelling Daas 


Here’s a Variation of Chain Letter Idea— 
Neighbors “Chip In’ on Refrigerators 


CAIRO, Ill.—Legislation has sound- 
ed the death knell of some kinds of 
“group buying,” but one variety of 
this type of purchasing is really 
flourishing in these parts and is 
resulting in a tidy pit of business for 
E. C. Lackland, Frigidaire distributor 
in southern Illinois. 

In many midwestern states, crops 
are harvested on a cooperative basis. 
That is, a crew of men will start out 
by harvesting the crop of one of the 
crew members, and this same group 
will continue in this manner until the 
crops on the farms of all members of 
the harvesting gang have’ been 
reaped. 

Many homes in this flood-swept 
section of the state are rebuilt and 
refurnished in much the same way 
following each severe deluge. Know- 
ing this, Mr. Lackland conceived the 
idea that major appliances might be 
sold on this plan, too, so he tried it— 
and it worked. 

He called in a number of prospects 
from surrounding towns and sug- 
gested to them that if several of 
them were all living on approxi- 
mately the same income, and had no 
intention of moving to some other 
locality for a few years, they might 
take turns buying each other refrig- 


erators. He pointed out that in this 
way every family ultimately would 
own a refrigerator, and yet no 
family’s budget would be strained at 
any time. 

At the start, Mr. Lackland con- 
sidered this idea just an experiment 
in human nature—but within three 
months 14 brand new refrigerators 
had been sold on just this basis, The 
persons buying these refrigerators 
were all close friends or relatives, 
and they reported themselves highly 
pleased with the idea. 

One drawback to the scheme, Mr. 
Lackland points out, is the fact that 
he gets a number of small checks 
each month for every refrigerator 
sold on this plan. But this incon- 
venience, he says, is offset by the 
fact that all payments are received 


‘promptly when due, and that not one 


box sold in this way has failed to 
produce another sale immediately 
upon full payment of the first one. 

Mr. Lackland now has several such 
cooperative groups organized, with 10 
persons paying for one refrigerator. 
Consequently, he can count on nine 
more customers from each of these 
deals within the next few years—a 
future prospect list which isn’t at all 
hard to take. 


Medel Kitchen Leads 
A Double Life 


MT. RAINIER, Md.—Real double- 
purpose electric kitchen is that main- 
tained by Arthur H. Todd, Frigidaire 
and Westinghouse dealer here. The 
Todd family meals are prepared in 
it three times a day; and, between 
meals, prospects are taken through 
it to be shown how clean such a 
kitchen can be kept in actual use. 


The kitchen contains a refrigerator, 
range, dishwasher, water heater, and 
small appliances. Models are re- 
placed every six months, and kitchen 
layout is changed. Used appliances 
are sold at a small discount. 


The Todd family lives upstairs 
above the store, but the kitchen is 
downstairs in a room 20 feet square 
that is open at the front facing the 
showroom, and a step up from the 
sales floor so that a “platform” effect 
is obtained in cooking demonstra- 
tions. 


Cooking school set-up is easily ar- 
ranged by making use of the display 
space for seating. Average attend- 
ance at these schools is 50 persons, 


“Use value” of refrigerators is 
further demonstrated by stocking the 
display models with the Todd family’s 
regular supplies, instead of using 
“dummy” pieces. Mrs. Todd arranges 
these “inside” displays herself. 


The company’s’ double-purpose 
kitchen is really its salesroom, Mr. 
Todd says, because in it the customer 
visualizes the range or refrigerator 
in her kitchen. Most sales are closed 
there, he declares. 


Farm Prospects 


—$$—__ 


Have the Cash 


ITHACA, Mich. — “Forget the 
hours in the day and work the clock 
around if necessary,” is the sales 
formula used by A. L. Elliott, appli- 
ance salesman for North Star 
Elevator Co. of North Star, Mich. 
The company exhibited Universal 
(Landers, Frary & Clark) refrigera- 
tors and Easy washers at the Gratiot 
County Fair held here recently. 

According to Mr. Elliott, most of 
his ‘deals” are closed between 
11:30 p.m. and 2:30 a.m., whether in 
the home of the prospect or in his 
place of business. 

“Other salesmen claim I never 
work,” Mr. Elliott said, ‘and maybe 
I don’t—but when the deals are 
closed I am usually there to get them. 

“A lady came in the store the other 
night about nine o’clock, and by 
2 a.m. she had placed her order for 
$361 worth of appliances. This was 
a cash deal.” . 

Mr. Elliott asserts that most of his 
appliance sales made in the rural 
areas are for cash. Out of 16 recent 
sales, only one required financing. 

“Of course, we take farm produce 
in trade, and sometimes anticipate 
the market to do it,’’ Mr. Elliott said. 
“Last week I had a customer for a 
refrigerator when the price of oats 
stood at 25 cents per bushel. We 
offered to buy the customer’s oats at 
27% cents on a refrigerator deal. 
He accepted, so we sent a truck out 
with the box and brought back the 
oats. Now the price of oats is up to 
27 cents, and may go higher.” 

Before entering the appliance sell- 
ing game five years ago, Mr. Elliott 
was a barber and beauty shop oper- 


Any Good Appliance Salesman Can Make a Real Living 
In Community of 2,500, 


Small Town Dealer Says 


ator. ‘When I started out Selling | 
tore up my license— so there would 
be no temptation to go back to m 
trade,” Mr. Elliott said. “my 4,° 
is devoted 100% to the appliang 
business, and I like to advertise ty. 
fact that I am a salesman.” . 

Mr. Elliott likes to tell g stor 
about a barber who was once in his 
employ who refused to go out to eat 
without changing from his white 
working clothes. 

“When I found out that man was 
ashamed of the fact that he was, 
barber, I fired him. Any Appliance 
salesman who works for me wou 
get the same treatment. [I expect 
them to let the world know they ay, 
out after business every minute. 

“Any good appliance man can 
make a real living out of an area tha 
has 2,500 population,” Mr. Rhiiott 
asserts. “There is plenty of busines 
available in this area—for cash—j 
you just concentrate on getting it.” 

Questioned about competition frop, 
“farm co-operatives” which market 
appliances at a reduced price t, 
members, Mr. Elliott reported that he 
had little trouble with their activity, 
He asserted that they operate on , 
“come-and-get-it” basis, and make no 
effort to sell merchandise. 

The Gratiot Farmers Supply (, 
of Ithaca, also exhibited a lin 
of Universal refrigerators, washers 
electric ranges, and sweepers at the 
Ithaca County Fair. This is a stock 
holders company which sells gasoline 
oil, and automotive supplies, tires 
tubes, and accessories, as well as 3 
complete line of appliances to men. 
bers at a substantial discount. 


Checkup By Salesman 


Kitchen Layout Servic 


Ey e 
| WV lou ] ly) ’ P Be lie De I t a Ends Service Squawks § Sales $200 Per Plan im to 
4 2 
E, — ST. LOUIS—One of the chief bones FRESNO, Calif.—By establishing Me 
- of contention between the new- | its own kitchen planning’ service, old 
ag f e 99 ( : appliance dealer and the refrigera- | Valley Electric Supply Co. here, mer- 
a nl [ 1 [ | a tion serviceman—the tendency of the | chandising division of San Joaquin Me 
—_ } a serviceman to blame minor troubles | Power Co., has been able to offer cus- tior 
ag \ A i on the way the unit was delivered or | tomers greater speed and satisfactia : 
| — handled—has been eliminated by | in preparing plans, and reports that like 
Ad a Stock-Peterman Furniture Co. by | appliance sales have averaged $20) cha 
a | ‘ having the salesman accompany the | per plan. : 
ra installation crew and check off loca- The customer is assured speeiy Swi 
a tion, oil, refrigerant, etc. under the service, for each salesman gives a bea 
nal isi r oe customer’s own supervision. guarantee that completed plans will ox 
; ... “I’m a refrigerator salesman When the housewife is satisfied | be in his hands within seven days indi 
a ‘a that the refrigerator is set up and | from the time the material is re 
ie and not so long ago. . . . working properly, the salesman | ceived. To present ideas to the cus The 
: leaves—but he’s back in two weeks | tomer, the salesman carries a book 
a for another check-up, this time to | containing samples of the kitchen 
; catch any minor damage which might | planning department’s work, a per 
—- have been overlooked on the first in- | spective drawing in colors and a floor 
spection. Then he asks the house- | plan blueprint; information sheets 
wife whether she is satisfied the unit | for obtaining necessary information ton 
is in first-class condition, and whether | for making the individual floor plan; 
the store can quote her as making | a set of six basic floor plans; % soul 
that statement. supply of Modern Kitchen Bureal gree 
Some servicemen, the store finds, booklets; and photographs of com 
take advantage of the opportunity to | pleted kitchens. you 
knock the installation in order to gain In the first three months of oper? pen: 
the customer’s confidence or get 4 | tion the service prepared 61 plats ; 
oss sed repair order. This arouses | ong reports that practically eve! We 
resen ment in the customer, and she plan submitted has brought about the FL 
runs down” the store to her friends. sale of an electri e or dist 
The call-back plan does much to ge ggg oe 4 f old hei 
eliminate complaints of this type a ae ee ees © thet 
' mechanical refrigerators with nev is 
models. One sale amounted “ sulla 
4 4 $2,200 worth of kitchen equipmel! Inco 
Mr. & Mrs. Sales Team and another produced a $1,300 sale ever 
. Each of these electric kitchens wer 
; Gets Roaster Business sold in competition with another fue 
“| HAD A HOT TIP that Mrs. Brown was “SHE WAS A SMART BUYER though — “SHE WAS IMPRESSED but wasn't sure nnraeeasaaictessietne 
in the market for a refrigerator. So I wanted to know what she was getting. that mine was the best buy. Finally PITTSBURGH — Pop sells them . 
drove over first thing next morning. I sell good refrigerators; so I really she asked about the motor. I grabbed meat—Mom sells them the electric Free Aluminum Offer 
She was interested right enough and went to work explaining the freezer, that lead a her the G-E roaster. This man-and-wife sales The 
was in-my trailer showroom in a jiffy.”’ drawers, and shelves, and details such motor. And that did the job—it team is making roaster sales boom 
as finish and insulation.” clinched the sale.”’ for Mrs. James Garden, who runs the Boosts Range Sa es Stan 
Garden Electric Shop here, and has a 20 | 
a : ’ = of 4 ~ ( 
; : YT increased the meat business of her SALT LAKE CITY er ever} up { 
husband, who works in a nearby pnb ng pera agen te ada sales Pp 
arket. r e was u 
2 Reasons Why a G-E Motor Helps Close a Sale market. eden uncovers prospects | during the recent campaign of im 969. 
4 while selling them meat. Holding up | Electric League of Utah. Distr © lo $] 
First—millions of G-E motors are driving : & UP | tion of the utensils set was made p* 
: Hay ‘ the roast the customer has selected, : sian of dt batt 
appliances—are giving good service. Natu- he remarks, “That will be wonderful sible through the cooperation ° 
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Measured by tube performance you'll give a cus- 
tomer more radio for his money with the Crosley line. 


Measured by prestige you're presenting one of the 
oldest names in radio. 


Measured by quality there’s no finer radio construc- 
tion. Check: the highest price sets for specifications 
like these . . . cadmium plated all metal spot welded 
chassis compensated for all temperature changes . . . 
switches with silver plated contact points . . . ball- 
bearings in tuning mechanisms. . . etched dials. . . 
individually balanced speakers. 


The startling effect of the 


CURVEFLECTOR 


tone distributor is that radio has no directional 
sound. Tone floods the room. One is conscious of 
greatly increased fidelity. It recalls the finest radio 
you ever heard,—which was probably the most ex- 
pensive you ever saw. 


We feel safe in saying that Crosley CURVE- 
FLECTOR Radios sound the equal of those twice 
their price. This definite contribution to radio art 
is at NO PREMIUM—The Crosley Radios that 
incorporate it are as ALWAYS the most radio for 
everybody’s dollar. 


PRICES PLUS PROFITS 


The Crosley line begins at $7.99, a low priced 
standard quality set to meet ANY competition— 
20 low priced, high profit table models for easy step- 
up from price leaders. 3 consoles from $39.95 to 
$69.95. 3 radio-phonograph combinations from $49.95 
to $111.50. 2 portables beginning at $18.50 including 
batteries. 3 auto radios beginning at $14.99— 
8 long-life battery sets. 


Prices slightly higher in South and West 


THE CROSLEY CORPORATION 


POWEL CROSLEY, Jr., President CINCINNATI 


WLW—Home of “‘the Nation’s Station” — 
70 on your dial. 


See the Crosley Building at the New York World’s Fair 


ep ct Rs 3 


f RADI 


what it takes for 194 


NEW INNOVATIONS, TELEVISION 
OUTLETS, BUILT-IN AERIALS, IM- 
PROVED PUSH-BUTTON TUNING. 


ENTIRELY NEW AND AMAZING 


CURVEFLECTOR 


TONE 
DISTRIBUTOR 


ABOVE—Exclusive Portable radio operating on 
batteries or AC-DC current that contains automatic 
changeover switch. (Plug in when near any socket.) 
Saves batteries. Cord concealed. As in all Crosley 
radios—more performance per dollar—$23.95_ in- 
cluding batteries. 


BELOW — Large 3 band CURVEFLECTOR Con- 
sole. Radio’s greatest value today—improved push 
buttons tune favorite stations. Big cabinet pro- 
vides unusual sound baffle for extraordinary 
tone—$69.95. 


ABOVE—Combination radio-phonograph with Capehart 
Automatic Record changer—superheterodyne circuit, push 
buttons for tuning favorite stations — incorporates new 
CURVEFLECTOR (tone distributor) an amazing sound 
baffle that provides greatly improved tone. Constant speed 
motor—highly sensitive pickup—$114.50. 


BELOW—SEXTETTE bakelite table model—no ground con- 
nection required. Push buttons tune favorite stations. Knob 
tuning with edge lighted etched glass dial. Design of cabinet 
and assembly of speaker provides unusual tone for such a 
small set—$14.99. 
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Distributor - Dealer Doings 


Westinghouse Names 
Dostal Sales Manager 
On Pacific Coast 


EAST PITTSBURGH, Pa.—Char- 
les A. Dostal has been named sales 
manager of the Pacific coast district 
of Westinghouse Electric & Mfg. Co., 
freeing Westinghouse Vice President 
William R. Marshall of his man- 
agerial duties in this area and 
making it possible for him to devote 
his full time to matters of policy 
and the company’s broader interests 
in the west coast territory. 

Mr. Dostal’s 33 years with West- 
inghouse has twice been interrupted 
by association with other electrical 
concerns, 
Westinghouse organization as sales 
executive in Philadelphia, St. Louis, 


but he has served the . 


| 


and Chicago. Since 1931 he has 
been manager of the company’s 
northwestern district merchandising 
division, with headquarters in Chi- 
cago. 

Mr. Marshall joined Westinghouse 
in 1909, and has been a vice president 
since 1933. He had served for 17 
years in the company’s. eastern 
offices before becoming sales manager 
of the Pacific coast district. 


Bourbon Moves—From 
Appliances To Politics 


BALTIMORE—A. J. Bourbon, for- 
merly advertising manager and 
major appliance manager of O’Neill 
& Co., Baltimore department store, 
and operator of a retail appliance 
store here, has been appointed acting 
executive secretary to Maryland’s 
Governor Herbert R. O’Conor. 


Lditors Say It! Dealers Confirm It! 
Forced-fr OIL HEATERS 


Are the SCOOP OF THE YEAR 


Cash Awards For Sales 
Methods on Electric 
Counter Cooking 


NEW YORK CITY—To encourage 
salesmen of commercial electric cook- 
ing equipment to come forth with 
their successful selling methods and 
their experiences in this field, Com- 
mercial Electric Cooking Council is 
offering a total of $200 in five cash 
awards for the best papers on “How 
I Sell Electric Counter Cooking.” 


Any dealer or utility salesman in 
the United States selling this type of 
equipment is eligible for the com- 
petition. Entries will be received 
from Sept. 5 to Oct. 31, inclusive, 
and are limited to a maximum of 
1,500 words. First prize will be 
$100, second prize $50, third prize 
$25, fourth prize $15, and fifth prize 
$10. 

Awards will be based on the effec- 
tiveness of the selling plan in aiding 
other salesmen, originality, clarity 
of expression, neatness. Papers may 
be illustrated with photographs, but 
this is not essential. 

Judges selected for the contest are 
Philip S. Salisbury, general manager 
and executive editor of Sales Man- 
agement Magazine; Harris E. Dexter, 
chairman of the general sales com- 
mittee of Edison Electric Institute; 
and Henry G. Dooley, associate editor 
of Electrical World. 


The ‘Dukes’ Step Out To the Fair 


Duke Power Co.’s star salesmen, visiting the World’s Fair, cooled off in 
the Kelvin Home. Left to right, above, are: Vance Jones, Burlington, N. C,; 
C. E. Scott, Burlington; C. J. Kingsley, in charge of the Kelvin Home; 
Roy A. Palmer, Charlotte, N. C.; Norman Tindal, Charlotte; Banks Fitch, 
Burlington; F. V. Fields, Mooresville, N. C.; Leroy Campbell, Mooresville; 
Alex Gunn, Charlotte; G. M. Jensen, Kelvinator’s Atlanta manager; Camp- 
bell Wood of Kelvinator; G. E. Wagoner, Kelvinator’s Charlotte manager, 


Duke Power Sales Leaders Pace Campaign— 


Type 
: H H Busit 
i ill m" Pa . aie See Big Town In Big Wa oe 
in the Appliance Field! — Refrigerator Buyers Get g g Way i 
- A IS Tend v2 P al Sete t 
i lili i Free Power For Year NEW YORK CITY — Seven Kel- _ personnel of Duke Power Co. at- Bat 
a vinator salesmen of Duke Power Co. | tended a “victory banquet” Aug. 18, Bar 
MANCHESTER, N. H—The elec- | f North Carolina, leaders in a spring | at Burlington, celebrating the suc. se 
trical appliance department of Mor- and summer sales campaign, last | cessful conclusion of the Kelvinator Bro 
eau’s, department-hardware _ store week were guests of their company | campaign, in which 60 salesmen sold Chu 
here, is now offering free electric on a trip to the World’s Fair. more than 3,000 electric refrigerators 
power for a year to each purchaser Hailing from three North Carolina in a period of 12 weeks. Kelvinator oes 
of a General Electric refrigerator. points, the salesmen, leaders in a | factory officials who were special Flo 
12-week sales drive, were: Alex Gunn | guests at the banquet were J. Nelson Fur 
and Norman Tindal of Charlotte; | Stuart, director of advertising and ye 
. ae Cc. E. Scott, Vance Jones, and | Sales promotion; W. E. Saylor, sales Liq 
j New Universal Distributor Banks Fitch of Burlington, and promotion manager; and Ed Siebert, _ 
: eaters and 10,000 os F. V. Fields and Leroy Campbell of | director of service. je 
ural PPospects— 4 1, 000 F or Bir mingham Mooresville. Highlights of the week in New Opt 
Accompanying the party were Roy York City were evenings spent at the Rec! 
; Racer a Hardware Co. here will distribute merchandising manager of Duke | 2nd Johnson’s revue, “Hellzapoppin”; Shov 
FROM eager: eof oil Universal major appliances, succeed- Power Co.; George M. Jensen of | @ Visit to the Yankee Stadium, and Thee 
vd “Got be Aa cule to ap- ing Clary-Marsh, Inc., recently dis- | atjanta, Kelvinator southeastern re- | daily trips to the World's Fair, a 
ey se 2% cgeder masiet’ | solved. Watts-Newsome Co. will | gional sales manager; and George E. | Where the group was officially Wor 
Sn aver before.” , distribute Universal small appliances. Wagoner, district sales manager at | greeted at the Kelvinator Home by 0 
Charlotte. Assisting in entertaining | Grover Whalen. oes 

them in New York was Campbell All members of the party are 


George Raymond, Leonard 
Distributor, Dies 


NEW HAVEN, Conn.—George S. 
Raymond, secretary and treasurer of 


Wood, Kelvinator’s director of public 
utilities. 
More than 200 members of the 


graduates of the National Salesmen’s 
Institute, Kelvinator sales training 
school. 


Appliance Club Formed 


dent of Bush-Caldwell Co., is vice 
and Frank Burke, sales 


the H. M. Tower Corp., Leonard sal vera 
distributor here, died July 28 at his By Arkansas Men pessen ae eee ee ae tionin, 
home at 91 Spring Glen Terrace, , ig 
) ’ Hamden, after a brief illness. He LITTLE ROCK, Ark.—Distributors a 
was 55 years old. and dealers handling electrical appli- Trade Show Set For ‘40 aan 
: A native of Norwalk, Conn., where | 2nces in Arkansas recently have pee 
L ea a Ss wit f F A hg me F O R C E D he was treasurer of the Central Trust | Organized the Electric Appliance ST. PAUL—The annual Electrical of the 
Co., Mr. Raymond came to New | Club of Arkansas, with three Little | Trade Show and Convention Week Electr 
_ | Haven about 15 years ago and ever | Rock men as officers. sponsored by the North Central Ass0- Dallas 
r L O O R ¥s a F V a L MH E AT! ‘ | since that time has been an officer Henry H. Tucker, president of | ciated Electrical Industries has been Mr. 
™ & | of the Tower Corp. He is survived | Fones Bros., is president of the new | tentatively scheduled for Feb. 12 to Promo 
: by his widow. association; J. H. Hunt, vice presi- 15, 1940, at the Ryan Hotel here. air 
= —— — “ ~—— cooled 
establi 
There’s no doubt about it — Forced-Air Oil a 
Heaters are today’s biggest appliance news. A ‘‘Package’’ Item — Peng 
Look for the reason and there you'll find . and h 
EVANOIL —the pioneer Forced-Aire line Large Unit Sale —An as ten 

i oe — with revolutionary Ever Widening Market— 

new features that have lifted oil heaters into i. oe 

the major league of profitable merchandise You Have all This with The Ire 
r for appliance dealers. eee i ee ae Dra 

By all means sell OIL HEATERS — and to score biggest profits, ¢ U R T | S BS 
choose the Evanoil Forced-Aire line. First in beauty — with - BAL 
modern streamlined styling. First in performance — with ro 
FLOOR-LEVEL heat delivered by Evanoil’s silent Synchro-Float S T 0 R E and 0 F F | ¢ E oe 
Fan. Positive Fan-Forced heat — Reversed Air Circulation — te 
Humidified Air — Oversize burner with Oil Saver Pilot — Sum- ~~ ¢ 0 0 L E R | ; = . 
mer Air Circulation — Fingertip Control —and many other : aS: conti 
superior features covered by patents granted or pending. Gre Se chandising and efficient office work. In th 
Line up with Evanoil! Be ready this fall to make the most of LLUSTRATION shows two Curtis Store and ouak Be ey y Mya Rng Rog om 


ically cools, dehumidifies, circulates and 
filters the air — adaptable for heating — 
easily and quickly installed and semi- 
portable. 3 and 5 ton sizes. 

The Curtis line of Condensing Units in- 
cludes sizes from 1/6 to 30 H.P. air and 
water cooled. Every Curtis product is pre- 


Office Coolers in the Canterbury Inn at 
the Merrie England Village, New York 
World's Fair 1939. This is only one of the 
countless applications for which this latest 
addition to the Curtis line of Refrigeration 
and Air Conditioning Equipment is ideal. 


When you sell the Curtis Store and Office 


this great new opportunity for profit with Forced-Air Oil Heat- 
ers. Back of the Evanoil — powerful National Advertising and a 
complete merchandising program with Dealer Helps that get the 
business. Mail the Coupon! 


e a "| gigantea ig r) 
G ET TH is PL A N B role) K To D AY al Cooler, von open up a ra new market for = ge to ovat economical, ST, | 
greater sales and profits. All classes of efficient, care-free performance throughout tioneg 
R ‘ esaergpigetcey Evans Products Company retail establishments, chain stores, offices, an exceptionally long life. Place 
7 Pt. (90, Detroit, Mich. restaurants, banks and many, many others If you're interested i its, ini i 1917 | 
| : } ; nany f you're interested in profits, in increasing 917 
Send at once your free Plan Book on Evanoil Heaters. are demanding air conditioning. It has be- your sales, write to Curtis for complete rece 
I am interested in Dealer Franchise oO come a necessary factor in successful mer- information—today. with 2 
Distributor Franchise [1] ~ © ae 
; CURTI “The 
; 5 Pte? He “ ee iaset-3 40 CURTIS REFRIGERATING MACHINE CO. 45 Air Cooled Units—42 The 
a oy i Mo | y RTO Division of Curtis Manufacturing Co. water Sosee. _ ; 
ne a , i co ooo SOmmeR CIAL 1912 Kienlen Avenue St. Louis, Missouri 
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Clit Conditioning 


é a 
Restaurants Dominate 


Conditioning Sales 
In Manhattan 


NEW YORK CITY—Restaurants 
nave provided the most extensive 
market for Carrier air-conditioning 
equipment in Greater Manhattan, 
accounting for one third of the sys- 
tems in use, according to a recent 
pooklet which lists the company’s 
installations here. 

Entitled “Father Knickerbocker 
Thanks Carrier,” the folder gives a 
complete list of Carrier air-condi- 
tioned public places in Greater New 


Room Coolers Provide 
Comfort In Hotel 


ACAPULCO, Mexico—With a 
“perfect” climate for bathing, boat- 
ing, and fishing, Acapulco seemed a 
paradise for vacationers until they 
attempted to sleep and eat in this 
region’s hot, sticky climate. To 
solve this problem, the Hotel La 
Marina, resort hotel styled in nauti- 
cal fashion, installed air conditioning. 

Self-contained and portable units 
were used, as the hotel had been 
constructed before it was realized air 
conditioning was necessary. Large 
self-contained air conditioners have 
been concealed behind doors and 
counters. Room coolers, styled to 
blend with furnishings, are used in 


Smell of Fresh Coffee 
Mystifies Visitors At 
San Francisco Fair 


TREASURE ISLAND, (San Fran- 
cisco Bay)—A new application of air 
conditioning in connection with an 
industrial motion picture, is illus- 
trated by the Hill Bros. exhibit here, 
where spectators not only watch 
coffee be-ng made, but smell the fresh 
coffee at the same time. 

In the Golden Gate Exhibition dis- 
play of the Hill Bros., coffee pro- 
ducer, the public is treated to a free 
educational technicolor moving pic- 
ture show, revealing every step in 
coffee production from the raising of 
the plant in El Salvador to the 
making of the great American brew. 

As the story draws near its close, 
a man appears upon the screen, giv- 
ing various methods. As he talks, he 
demonstrates, picking up _ various 
kinds of coffee makers and utensils. 
Then he proceeds to show how to 
measure out coffee. Casually, he in- 
serts a key in the sealing ring about 


| the top of a can, rolling it carefully 


until the rich brown coffee is 
exposed. As he inserts the small 
measure into the opened can, he 
knowingly looks toward his audience. 


Mystified, one declares to another: 
“I believe I smell that coffee.” Asa 
matter of fact, they did. At the 
right moment, as the demonstrator in 
the picture opens the can, the air- 
conditioning plant is switched to 
capacity air circulation and a smail 
amount of very finely powdered 
coffee is forced into the room, 
permeating every nook and corner. 
The spectators do ‘“‘smell coffee”; and 
as the demonstration quickly comes 
to an end, just so quickly does air 
conditioning remove every vestige of 
aroma. 


Electric League Plans 
Air Conditioning Lessons 


NEWARK, N. J.—A course on re- 
frigeration and air conditioning is 
being planned for this fall by mem- 
bers of the Essex Electrical League's 
maintenance division. The course 
will consist of six school lessons. 


Santa Fe Gets 12 New 
Air Conditioned Buses 


Fairbanks-Morse now has_ under 
construction 10 new air-conditioned 
buses for the Santa Fe Railroad. The 
air-conditioning installation is being 
made at Kansas City, Mo., and the 
buses will soon be in operation 
between Kansas City and Chicago. 

In addition, two new White motor 
coaches are being delivered to the 
Santa Fe system with complete air- 
conditioning equipment. - 


Philco Dealer Demonstrates 


Unit In New Private Office 


GOLDSBORO, N. C.—A. C. Hod- 
ges, manager of The Hub Hardware 
Co., which handles the Philco line 
of unit air conditioners in this ter- 
ritory, wanted to keep cool during 
summer months and also wanted to 
have a suitable place in which to 
demonstrate the conditioners. So to 
kill both these birds with one stone, 
he enclosed the company’s office with 
glass and installed one of the units. 


in : . 

? York, including Manhattan, Brook- 

veh lyn, Bronx, and Long Island. the guest rooms. 

re The following tabulation of types 

sh, of business and number of installa- wv 

le; tims which have been made by 

p- Carrier show that with the exception 

er. of restaurants, air-conditioning sales 
are not concentrated in any one type 
of business but are spread through 
the entire business life of New York. 
Type of Number of 
Business Installations 
OE. TORI. n.pbes sees hbe diet eeaken’ 2 
ON ae cer eres cee 3 

at- Ac ate (an ee ee Eee eee 12 

18 ee en et eee PRE 18 

pag Beauty & Barber Shops........... 16 

suc- EN. See eee ee ee 2 

lator Broadcasting Studios .............. es | 

sold ET OO ore eee eee Eee Fi 

ators Eee ree ee ree te 3 | 
Department Stores .............+.+. 8 | 

lator BE CINE Gr ivcinios icc nve ses ra ine 12 

ecial SNE MNES. 0 bib a 5 4:06 Fn-9rs EKO Ke 6 3 

elson ST Eee eT ere re 6 
Mee GUEEE FROOMS 2.6 cccccrvcves 5 

and EE NE ings 60s sadva ee sleene 3 

sales RE EME pardon o's o pnknreasaeees 2 

bert, DEERE OD 6. 06500234000 8000%500 2 
ME ME Sidscskchaaenwsius eens 17 
BR” Se ee eee ee 10 

New CIEE e555 05s -4aenk doo ek Hea 2 

t the Recreation Centers ......sesccssess 2 

I Ree eee ee ere rae re 123 

= Be EO: i Feeds paeeteeresanver 26 

pin’; 5645-554. 345-5 codec Rh eee 2 

and IIS SE SURES at Sree samme eee a 25 

Fair NE ON 55-6 5 6:6.60 seeded Reb dbee 6 

heer ae PE OC MEUOON asiicecicesei cesses 21 

cially ff eens 11 

e by 
ee err ee tees Tee 373 

are 

nen’s C : 

_ ooling System Increases 

es Clothing Sales 10% 

vice 

= CASPER, Wyo.—A new air-condi- 

ary tioning system installed at Kline’s, 


newly remodeled ready-to-wear shop 
here, has increased sales volume by 
) more than 10%, according to E. A. 
Kline, proprietor. The plant was de- 
signed and installed by O. C. Lester, 


—_ of the engineering staff of Beckett 
Electric & Air Conditioning Mfg. Co., 

po Dallas, Tex. 

bee Mr. Kline has found it effective to 


Promote the fact that his store is 
alr conditioned and not just “air 
cooled” as some of his competitors’ 
establishments are. He points out 
to the public that air conditioning 
means a complete change of air every 
few minutes; that the air is filtered 
and humidity is controlled as well 
as temperature. | 


Ireland's Largest Industry 
Draws a Winning Number 


BALLSBRIDGE, Eire—Four thou- 
me employes of Hospital Trust, | 
®adquarters of the famous Irish 
eePstakes, drew a lucky number | 
S summer when the management 
nstalled & complete year-around air- 
Conditioning system. 
In the office section 1,000 cu. ft. of | 


Outdoor air a 
‘ é per hour per person will 
be introduced. sills 


Old ‘Mill’ Goes Modern 
With Air Cooling System 


i LOUIS—And they air condi- 
sen he old mill. A famous eating 
®, the Bevo Mill, constructed in 
hates ; a true-to-life windmill, | 
with y was modernized throughout, 
jn 8 cocktail lounge and an air- | 
Nditioning system. 
© structure was o i ob 
A penec y | 
Ro andi Busch, well-known brewer, 
obtai bodies many of the ideas he | 
~~ ned in a trip to Holland. | 


? 
we 
bra 
# 
fe 


aGl 


PIGAIIONS 


for Air Conditioning 


and Refrigerating 


E of the most exacting duties 
of an architect or engineer is to 
draw concise and inevasible specifi- 
cations for the guidance of contrac- 
tors and the protection of his client. 
Such specifications should be founded 
on the specifications and regulations 
of nationally known and accepted 
authoritative bodies interested solely 
in public welfare. 


The National Board of Fire Under- 
writers, Underwriters’ Laboratories, 
Inc., and the National Fire Protec- 
tion Association are institutions of 
this class. Each has contributed to 
the fundamental specifications cov- 
ering air conditioning and refriger- 
ating machinery. Every architect and 
engineer should have a copy of their 
rules and specifications: 


(1) NBFU Pamphlet No. 90 en- 
titled, “Regulations of the National 
Board of Fire Underwriters for the 
Installation of Air Conditioning, 
Warm Air Heating, Air Cooling, and 
Ventilating Systems as Recom- 
mended by the National Fire Pro- 
tection Association.” (This is also 
the A. S. A. standard Z33.2). Ad- 
dress National Board of Fire Under- 
writers at 85 John Street, New York 
City, or 222 West Adams Street, 
Chicago, Illinois, or Merchants Ex- 


Installations 


change Building, San Francisco, Cal- 
ifornia. 

(2) Underwriters’ Laboratories, 
Inc., Subject 207, ‘Standard for Air 
Conditioning and Commercial Re- 
frigerating Equipment.” Address 207 
East Ohio Street, Chicago, Illinois. 

(3) Underwriters’ Laboratories, 
Inc., Subject 207, “Standard for 
Unit Refrigerating Systems.” Ad- 
dress 207 East Ohio Street, Chicago, 
Illinois. 

(4) Underwriters’ Laboratories Re- 
port MH2375 entitled, “The Com- 
parative Life, Fire, and Explosion 
Hazards of Common Refrigerants.” 
Supplies of this publication are ex- 


’ hausted at the Underwriters’ Labora- 


tories, but may be consulted in most 
public libraries in the United States. 
Reprints have been made by Kinetic 
Chemicals, Inc., Tenth and Market 


FREO 


REG. U. S. PAT. OFF, 


nafs sprigerautt 


***Freon’’ is Kinetic’s registered trade 
mark for its fluorine refrigerants. 


Streets, Wilmington, Delaware, and 
are available at $1.00 each. 

It is often hard to compare values 
and capacity of the equipment offered 
and so it is well to provide that the 
contractor shall express his rating 
according to the following methods: 

(1) “Standard Method of Rating 
and Testing Mechanical Condensing 
Units” —Price 15¢. 

(2) “Standard Method of Rating 
and Testing Air Conditioning Equip- 
ment” — Price 20¢. 

These standards are obtainable 
from the American Society of Re- 
frigerating Engineers, 37 West 39th 
Street, New York City. 

An example of concise yet com- 
prehensive specification formulation 
that everyone should have may be 
obtained for 5¢ from the Superin- 
tendent of Documents, Government 
Printing Office, Washington, D. C. 
It is ‘Federal Specification for Air- 
Conditioning Units (Room-Coolers) ; 
Electric- Motor- Driven, Portable,” 
00-A-361 of July 23, 1938. 

By following these rules you avoid 
any possibility of penalty to your 
client in insurance rates and promote 
safety of life and property. The 
“Freon’’* refrigerants meet the re- 
quirements of these specifications. 


KINETIC CHEMICALS, INC., TENTH & MARKET STREETS, WILMINGTON, DELAWARE 
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| Commercial Re rigeration 


¢ 
If They Don’t Have 


the Item on Hand, 


They Make It—So Udells Prosper Selling 
New and Used Commercial Refrigerators 


By James 


GRAND RAPIDS, Mich.—No run- 
of-the-mine commercial refrigeration 
dealership is L. H. Udell & Sons, but 
a surprisingly versatile, closely knit, 
all-in-the-family organization capable 
of supplying, through one channel or 
another, practically any type of com- 
mercial refrigeration system which a 
customer might desire. 

“If you don’t have it—make it” is 
the Udell theory, and if no standard 
unit of the Westinghouse line which 
this firm handles is suitable for the 
application in question, Mr. Udell and 
his two sons, Vor and Max, will turn 
out, with their own hands and in their 
own establishment, a custom-built 
system which will solve the problem. 


THEY CAN INTERCHANGE JOBS 


They are personally capable, these 
three, of carrying through such a 
special job all the way from the 
preparation of the estimate and the 
drawing of the first rough sketch to 
the tightening of the final nut on the 
installation. And afterwards, of 
course, they handle whatever service 
may be necessary. 

But to get the proper background 
for this story, it is necessary to go 
back a long way, for the Udells claim 
to be the oldest (in point of service) 
commercial refrigeration contractors 
in the Grand Rapids area. And their 
ability has been bred of long experi- 
ence as well as of native talent. 


FROM ICE MACHINE FIELD 


It was more than twenty years ago 
that the senior member of the Udell 
clan first became interested in com- 
mercial refrigeration, centering his 
attention on the heavy type of equip- 
ment used in ice plants. In about 
1919 he came to Grand Rapids, and 
for the next few years did service and 
installation work for a number of 
local ice plants and ice cream manu- 
facturing companies. 

It was about this time that Mr. 
Udell’s oldest son, Vor, got into the 
refrigeration game, working (for the 
most part) with his father. 

The Udells’ interest in commercial 
refrigeration expanded continually 


until it came to embrace a complete 
range of commercial equipment, and 


McCallum 


in 1924 they formed their own organi- 
zation and set up their own shop as 
L. H. Udell & Son. 

In 1932 Max joined the company, 
and it became necessary to tack an 
“s” onto the firm name. 


Since that time, the firm has 
steadily progressed and prospered, 
weathering the depression and reces- 
sion in fine shape, until now it is 
unquestionably one of the prominent 
commercial refrigeration firms in this 
area and is doing just about all the 
business it can conveniently handle. 


HAVE SUB-DEALERS 


The Udells cover some 30 counties 
in western Michigan on the Westing- 
house commercial line. Most of the 
equipment of their own design, how- 
ever, is installed within a 100-mile 
radius. On Westinghouse, the Udells 
have a dealer in Ionia and another in 
Kalamazoo, and are in the. process 
of lining up other agents. No com- 
pany is enfranchised by them as a 
dealer until that firm has proved its 
worth by actually selling and install- 
ing some equipment. 

There always has been a definite 
division of duties in the Udell organi- 
zation, a division which has varied as 
the size and character of the firm has 
changed. But each of the three firm 
members has diversified his training 
to such an extent that, in case of 
emergency, he could handle about 
any job that might have to be done. 


PLANT IN A SHOP 


At present, Mr. Udell does most of 
the work in the company’s. shop, 
which is quite well equipped, even 
having a small punch press. 

Vor is the _ firm’s§ “designer.” 
Although he has had no actual train- 
ing in this line, he has augmented his 
natural facility for this type of work 
with considerable practice, and now 
lays out most of the company’s 
original systems and “invents’’ new 
pieces of equipment as the occasion 
demands. 

Max is primarily concerned with 
the sales end of the business and with 
supervision of the bookkeeping and 
office work. Both of the boys work 
on installation and service. 


hardening room at minus 15°; 


SYRACUSE, N. Y. 


KRAMER 


SINAS. 


“We installed four ‘Freezing Ovens’ in _ ice-cream 
two general storage 
coolers, one at zero and the other at plus 5... 
to sell many more jobs."—EDWARD JOY COMPANY, 


RAMER FREEZING OVEN 


The very first installation established its astounding effectiveness, ruggedness 
and reliability for low temperatures. 
to Louisiana, customers rave with satisfaction and recommend it. 


A RANDOM BATCH OF USERS TESTIMONIALS: 


“Installed one of your ‘Freezing Ovens’ in an Ice- “The KRAMER 
cream Hardening Room last March. It had just been _ _— 
de-frosted (July 26) for the first time. . . . Customer avenser Wes 

very well pleased and showing the unit to prospects Matawan, N. J... . 
all the time.”"—E. J. GATES IN BENNINGTON, VT. 
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TRENTON AUTO RADIATOR WORKS 


Nothing approaches it. 


‘Freezing 
installed on 


and storage after freezing... . . 
minutes, every 48 hours. 
defrosting, 5 degrees... 
10°F."—JERSEY CENTRAL POWER & LIGHT CO., 
ASBURY PARK, NEW JERSEY. 


Only help hired by the Udells con- 
sists of one service man and his 
assistant and a girl to do the routine 
office work. At one time not even 
this much dependence was placed on 
outsiders, for the boys handled all of 
the service work and Max’s wife ran 
the office. And the Udells pride 
themselves on the fact that they 
could again, at any time it became 
necessary or desirable, drop back to 
such a strictly family arrangement. 


BUY ‘USED’ IN CHICAGO 


The Udells sell used equipment as 
well as new, and do quite a business 
along this line. Best market for 
purchasing used equipment, they 
have found, is Chicago. So one of 
the boys drives the company’s truck 
on this 350-mile round trip quite 
frequently in search of used units of 
one kind or another. Not infrequently 
they take regular orders for used 
equipment, then drive to Chicago and 
shop around until they find the type 
of units specified. 


On all standard new equipment, 
the Udells merely pass along the 
manufacturer’s guarantee; on the 
new equipment which they them- 
selves turn out, they offer a one-year 
guarantee. Warranty on all used 
units is 90 days. 

Trade-in allowances are based on 
whatever price the old equipment can 
be sold for. 


HOW THEY ADVERTISE 


The Udells do some advertising— 
daily classifieds and weekly display 
ads in a local paper, and also direct- 
mail—but depend for the most part 
upon the word-of-mouth advertising 
of their customers, and the prestige 
which they have built up through 
their years of service. 

At one time the Udell company 
was, in actuality, a small-scale manu- 
facturing plant as well as a sales and 
service enterprise. Many of the 
products they turned out were, as are 
many inventions, the offspring of 
necessity. ; 

For instance, there was the time 
that one of the boys ran into a serv- 
ice problem involving a leaky joint. 
Instead of throwing up his hands in 
surrender just because this problem 
was a little out of the ordinary, he 
devised and made an ingenious little 
rubber gadget which sealed the joint 
very effectively. This item proved 
so popular with the trade that the 
Udells started to produce it in 
quantities in their own shop. For a 
time, two of the leading jobbers in 
Chicago listed this gadget in their 
catalogs, and it sold by the thou- 
sands. 


COSTS ARE UP NOW 


Much of this manufacturing activ- 
ity has been discontinued now, and 
for the most part the only things 
made in the Udell shop are special 
pieces of equipment for particular 


From Vermont 


Oven’ purchased in 
Erdman’s Mink Farm, 
used for freezing horse meat 
Defrost in 60 to 90 
Change in the fixture during 
refrigerator is kept at 


TRENTON. N. J. 


of identical construction. 
locks. 


Special Service Truck - 


the right is for storage of larger items. 

All compartment doors are fitted with Yale 

Center of the truck is open and is used for carrying all sorts of 
heavy commercial refrigeration equipment. 


- - the Udells Made |} 


Center section of this truck body specially designed and built by the 
Udells for their commercial refrigeration service work is fitted with smajj 
labeled drawers for valves, fittings, and other usually hard-to-find parts, 
Left-hand compartment eventually will be similarly equipped. Section at 


Opposite side of the truck is 


applications, or parts for obsolete or 
orphan machines that the company is 
called upon to repair. 

Until recently, baffles and fin coils 
were still made by the Udells in con- 
siderable quantities, but in the past 
two years the cost of the raw mate- 
rials has shot up so high that produc- 
tion of these items has been greatly 
curtailed. 

The company also ran a fairly 
sizeable jobbing business at one time. 
Instead of buying just enough parts, 
fittings, etc. for their own use, the 
Udells would buy up stocks of these 
items at bargain prices, and then 
resell them (at a profit, of course) to 
local commercial refrigeration sales 
and service organizations which 
needed them. This practice, too, has 
been largely discontinued. 


A SERVICE TRUCK 


Further evidence of Udell ingenu- 
ity is the specially built truck which 
the company uses for service calls 
and deliveries. Unable to find on the 
market any truck which would 
exactly fit its particular needs, the 
firm bought just a new cab and 
chassis. Vor Udell then designed the 
special body, which was built in the 
company’s shop and then fastened in 
place on the truck chassis. 

Whenever any member of the 
organization is away from town more 
than a day on a service or installation 
trip, he places a long-distance phone 
call to the office each evening, so 
that if any other business develops in 
that territory he can be informed of 
it before coming clear back to 
Grand Rapids. 


HOW PROFITS ARE SPLIT 


Perhaps one of the most unusual 
things about the entire Udell organi- 
zation is the way its financial affairs 
are managed. Instead of just taking 
a slice of the firm’s profits, Mr. Udell 
and his two sons have placed them- 
selves on a strict salary basis, their 
respective incomes being based pri- 
marily on the living expenses of the 
three families. Everything else goes 
back into the business. 

Also into the business goes every 
cent of income any of the three men 
may derive from outside sources. 
Vor, for instance, utilizes his design- 
ing ability in many ways outside the 
scope of the refrigeration field, and 


any cash compensation he may 
receive for this goes directly into the 
firm’s coffers. Max, on the other 
hand, is quite an accomplished 
musician, having played with both 
symphony and popular orchestras, 
At present he is playing with a loca] 
dance band, usually getting one or 
two jobs a week. All of this money, 
too, is plunked into the Udell 
treasury. 

To afford each of the Udells a little 
extra compensation for his efforts, a 
stipulated sum of money is taken 
from the company’s earnings each 
month and placed in a Christmas 
Savings Fund in a local bank. Then, 
come Christmas, this money and its 
accrued interest is taken out and 
split three ways among the firm 
members as sort of a holiday bonus, 

Obviously, under such a setup, each 
member of the firm must have 
implicit confidence in every other 
member, and all must work together 
in closest harmony. That the Udell 
family has been able to maintain 
such a perfect degree of cooperation 
is attested to by the company’s long- 
standing record. 


Duvall To Manage Mills 
Chicago Sales District 


CHICAGO-—-Floyd Duvall has been 
appointed Chicago district sales man- 
ager for the refrigeration division of 
Mills Novelty Co. to succeed Forrest 
E. Jernberg, who recently was named 
sales manager of the division. Hillis 
Iams, who has been with the com- 
pany for several years, is taking over 
the territory formerly covered by 
Mr. Duvall. 


Sherer-Gillett Restyles 
‘Vegetaire’ Model 


MARSHALL, Mich.—Restyling of 
its “Vegetaire” refrigerated produce 


case, with emphasis on _ radiused 
corners with stainless steel trim 
molding, has been announced by 


Sherer-Gillett Co. 

Models will be designated by new 
style numbers, but will still bear the 
Vegetaire tradename. No increase in 
price is contemplated. 
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exclusive: 


tion. 


and other corrosives. 
Does not react with refrigerants or oil. 


Free of any hazard to life or health. 
SAFE touse...EASY to use. 


and all *‘Freon”’ refrigerants. 


MARINETTE, WISCONSIN 
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Ansul ICE-X combines all the quali- 
ties you need—many of them 


Gives immediate relief from ice trouble. 
Dissolves formed icemprevents new forma- 


WILL NOT CORRODE: It is entirely free o 
methylalcohol, ethyl alcohol, alkali, acid, 


MACHINE-TESTED. Leaves no residue. 
May be used with acrolein methyl chloride. 


Ansul ICE-X is equally effective with 
methyl chloride, methylene chloride, 


ANSUL CHEMICAL COMPANY 


CA-6-9 
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obber Ceetivities 


@-— 
New England Jobbers To 


shelve Business For Fun 


AVON, Conn.—Extra helpings of 
fun and frivolity, and a total absence 
of anything disconcerting—such as 
pusiness—are on the bill of fare of 
the second annual outing of the New 
England Refrigeration Supply Job- 
bers Association, to be held at the 
avon Country Club on the afternoon 
and evening of Sept. 21. 

Buses bound for the club will leave 
the Hote! Bond, Hartford, at 12 
p'clock noon, sharp, warns treasurer 
Bob Sheperdson. After luncheon im- 
mediately upon arrival at the club, 
jobbers will spend the afternoon at 
golf, baseball, tennis, or whatever 
other outdoor or indoor sports they 
may prefer. 

Awarding of top and consolation 
prizes will follow a steak dinner, 
after which members will be enter- 
tained with a full hour’s floor show. 
All-expense cost of the outing has 
been set at $14.98, “wholesale,” pay- 
able to Mr. Sheperdson on or before 


Aug. 15. 


Ruegg Supply Celebrates 
Opening of Lincoln Branch 


OMAHA, Neb.—Ruegg Refrigera- 
tion Supply, refrigeration supply 
jobber of Lincoln, Neb., staged a 
grand opening of its new branch 
store here on Aug. 22. An invitation 
was extended to all service men in 
the area, and featuring the event 
were door prizes. 


New Company Formed To 
Service Grunow Products 


LOS ANGELES—Frank A. Tischer 
and Harold B. Shomler, formerly 
associated with Watson & Wilson, 
Inc, onetime Grunow distributor, 
have purchased the refrigerator and 
radio parts stock of that company 
and have taken over the authorized 
service on these products under the 
frm name, Electric Refrigerator 
Parts & Service Co. Headquarters 
of the company are at 1907 W. Pico 
Blvd. 


Ermco To Recondition 
Cabinet Metal Trim 


PHILADELPHIA — Electric Re- 
frigeration Motor Co., Inc., which has 
specialized in the repair of electric 
motors used in refrigeration systems, 
has entered a new field of service, the 
reconditioning of Monel metal and 
stainless steel tops as used on ice 
cream cabinets and other types of 
refrigerator cabinets. 

To handle this department the 
Ermco Co., as it is known, has 
employed Charles Thackeray, who is 
said to be one of the originators of 
the idea of reconditioning Monel tops 
rather than discarding them. 

The new department will be oper- 
ated in Philadelphia. Pickup and 
delivery service will be extended 
within a radius of 100 miles of Phila- 
delphia by the company’s own trucks; 
shipments of further distance will be 
by truck or railroad freight. 


Denver Supplies Jobber 
Changes Firm Name 


DENVER—McCombs Refrigeration 
Supply Co. is the new firm name of 
what formerly was Refrigeration 
Parts & Supply Co. here. In an- 
nouncing the name change, the com- 
pany stated that there has been 
considerable conflict between the old 
name and other concerns engaged in 
the service end of the industry. 

As the company does not conduct 
a service department, it was felt that 
it was necessary to identify itself 
as an exclusive wholesale jobbing 
house. Issue of a new company 
catalog was also announced. 


Superior Issues Counter Cards 


PITTSBURGH—A series of counter 
display cards for jobbers has been 
issued by Superior Valve & Fittings 
Co. The cards, picturing the current 
advertisement of the company, are 
folded to stand erect on the counter. 
The back of the card has a list of 
the Superior line and reference data 
for convenience of salesmen. New 
cards are to be issued every two 
weeks. - 


Jobber’s Illustrated Pamphlet Acquaints His 


Customer With Personnel and Services 


ST. LOUIS—“Meet the Personnel,” 
an illustrated pamphlet issued by 
Brass & Copper Sales Co., air condi- 
tioning and refrigeration supplies 
jobber here, is a promotion piece 
cleverly designed to acquaint the 
firm's customers with its 42 employes 
and with the facilities of the com- 
Pany for taking care of customers. 

A short history of the firm’s 
entrance into the refrigeration job- 
bing field, and the steady growth of 
business and of physical equipment is 
contained in a preface to the word- 
and-picture story of the firm’s plant. 

The first picture layout shows 
a P. Hubbell, president of the 
we and J. B. Sharp, vice president. 
oo Shots of Howard H. Hubbell, 
peed and treasurer, and Leland 
the uhn, credit manager, complete 
" officer's section. Short histories 

the business careers of these men 
are included. 
sa © outside salesmen of the com- 
O'By, George B. Leitch, Earl J. 
Wes 3 Manuel Brown, and Bill 
tates are presented with appropriate 
Mg on their experience in the 
“and metal business. 

Roe center Spread of the pamphlet 
setup & full picture of the firm’s 
ee The company’s engineer, Otto 
Dractionl is introduced as having 
in air cm experience as a draftsman 
work onditioning and heating layout 
wae and able to make items from” 
in dition: metal products or air- 

ning work. 
. hig and personnel of the book- 
~ a purchasing departments 
function n, with a description of the 
the vlad each. Next is illustrated 
lentitying Sales department, with 
ber of 1g cescriptions of each mem- 

°F this department. 

mecha Merchandising, storage, and 

nical equipment of the plant 


hae 


is pictured and described in some 
detail. Shearing equipment, avail- 
able for work on customer’s mate- 
rials; sawing equipment, used for 
ripping long bars, cutting circles, and 
other irregular shapes; circular 
swing cut-off saws to cut tubes and 
bars to accurate lengths; a _ mill 
slitter, which will handle and cut 
coils and flat strips and which has a 
gauge capacity of 144 inches—all are 
pictured and described. 

In addition is shown the unloading 
dock where an electric crane facili- 
tates unloading and storage of in- 
coming materials. The firm’s trailer 
is also pictured. This is fitted out to 
take salesmen into the field, and is 
equipped with display boards and 
sample shelves to make this field 
selling easier and more effective. 

In the coil department cross fin 
coils are assembled as well as several 
types of blower units. Coils are fur- 
nished with two or three hours notice. 
Coils and drain baffle pans are made 
to specification. 

In the description of each depart- 
ment special attention is paid to the 
personnel in each, and the customer 
is given an excellent picture of the 
“who and what” of this jobber organi- 
zation. It also serves to give a com- 
plete idea of what the firm sells, and 
the service and functions taken care 
of by individual employes of the 
company. 


New Manhattan Catalog 


PASSAIC, N. J.—Fourth edition of 
“Manhattan Rubber Products for 
Industry,” a condensed catalog of 
mechanical rubber goods, has _ re- 
cently been completed by Manhattan 
Rubber Mfg. division of Raybestos- 
Manhattan, Inc. 
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CLOSE COUPLED MODELS 
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All wrapped up in one compact package, 
PAR provides you the kind of performance 
you can rely on—the kind you want to give 
your customers. ... PAR units are noted for 
high capacity, and dependability that re- 
duces service calls and increases customer 


satisfaction. 


PAR close-coupled condensing unit 
shown above is supplied in two sizes—1/4 and 


1/3 H.P. models. 


The unusually compact 


arrangement makes it ideal for portable ice 
cream cabinets, self-contained food cases 
and reach-in coolers. 


SEND 


There is much information of interest and value in 
PAR’s 1939 Catalog “’R”. Send for your copy today 
—there is no cost or obli-ation. 


Akron, Ohio 
Percy G. Hanson 
Sineny, New York 
Melchior, Armstrong, 
Dessau Co. 
Atlanta, Georgia 
Bowen Refrigeration 
Supplies, Inc. 
Baltimore, Maryland 
Melchior, Armstrong, 
Dessau Co. 
Birmingham, Alabama 
Refrigeration Supplies 
Distributor 
Boston, Massachusetts 
Melchior, Armstrong, 
Dessau Co. 
Brooklyn, New York 
Melchior, Armstrong, 
Dessau Co. 
Buffalo, New York 
Melchior, Armstrong, 
Dessau Co. 
Root, Neal & Company 
Cedar Rapids, Iowa 
Dennis Refrigeration 
Supply Co 


eston, West Virginia 


Air Conditioning & 
Refrig. Sup. Inc. 


Pegler Machinery Co. 
cnt cago 


Henry V. Dick & Co. 

Columbus, Ohio : 

Refrigeration Electric 
Supply Co. 


The ectromotive Corp. 


ia, South Carolina 


Davenport, Iowa 
Republic Electric Co. 
Dayton, Ohio 
W. H. Kiefaber Co. 
Denver, Colorado 
Refrigeration Parts & 
Supply Co. 
Detroit, Michigan 
Young Supply Co. 
Des Moines, Iowa 
Dennis Refrig. Supply Co. 
Flint, Michigan ; 
Shand Radio Specialties 
Ft. Worth, Texas 


e 
McKinley Refrig. Supply Co. 


Greensboro, North Carolina 

Home Appliance Service Co. 

Harrisburg, Pennsylvania 

Melchior, Armstrong, 
Dessau Co. 

Houston, Texas 

D. C. Lingo Co. 

Indianapolis, Indiana 

F. H. Langsenkamp, Inc. 

Jacksonville, Florida 

The Jamita Co. 

Kansas City, Missouri 

Forslund Pump & 
Machinery Co. 

Lexington, Kentucky 

United Service Company 

Long Beach, California 

Refrigeration Supplies 
Distributors 

Los Angeles, California 

Frank Gillett Co. 

Refrigeration Supply Dist. 

Loui e, Kentu 

S. W. H. Supply Co. 

Macon, Georgia 

Lowe Electric Co. 

Madisen, Wisconsin 

Refrigeration Specialty Co. 

Memphis, Tennessee 

United Refrigerator 
Supply Co. 


Wiscon 


FOR FREE CATALOG TODAY “2 


See PAR Units at Your Nearest Jobber: 


Milwaukee. 
Refrigeration Specialty Co. 


Minneapolis, Minnesota 
Refrige 
Supply Co. 

Mobile, Alabama 
Harris Fixture Co. 
Montgomery, Alabama 
Teague Hardware Co. 
Nashville, Tennessee 


The Starr 


0 
ration 


Co. 


& Industrial 


Newark, New Jersey 
Melchior, Armstrong, 
Dessau Co. 
New York City, New York 
Melchior, Armstrong, 
Dessau Co. 
Norfolk, Virginia 


Noland Co. 


Oklahoma City, Oklahoma 
Mideke Supply Co. 
Omaha, Nebraska 
Interstate Machinery & 
Supply 
Dlinois 
E. Thompson Co. 
Philadelphia, Pennsylvania 
Melchior, Armstrong, 


Peoria, 
R. 


Co. 


Dessau Co. 
Phoenix, Arizona 
Refrigeration Supply 


Distributors 
Pennsylvania 


Pittsburg 

Melchior, 
Dessau Co. 

Portland, Oregon 


Refrigerative 


h 


rmstrong, 


upply, Inc. 
arolina 


Rochester, New York 
Melchior, Armstrong, 
Dessau Co. 


aque 
Hinshaw Su 


California 
pply Co. 


EXPORT DEPARTMENT—Melchior, Armstrong, Dessau Co.—New York City, New York 
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Pranoisco, California 
California Refrigerator Co. 
Seattle, Washington 
Refrigerative Supply, Inc. 
Shreveport, Louisiana 
Interstate Electric Co. 
Sioux City, Iowa 
Dennis Retrig. Supply Co. 
South Bend, Indiana 
F. H. Langsenkamp, Inc. 
Spokane, Washington 


Refrigeration Parts Sup. Co. 


Springfield, MDlinois 

Springfield Refrigeration 
Supply Co. 

eee Massachusetts 
elchior, Armstrong, 
Dessau Co. 

St. Louis, Missouri 

Brass & Copper Sales Co. 

Tampa, Florida 

Bowen Refrigeration 
Supplies, Inc. 

Toledo, Ohio 

Heat & Power 
Engineering Co. 

Tulsa, Oklahoma 

Machine Teol & Supply Co. 

Washington, D. C. 

Melchior, Armstrong, 
Dessau Co. 

Waterloo, Iowa 

Winterbottom Supply Co. 

Wichita Falls, Texas 

United Electric Service Co. 

Toronto, Ontario, Canada 

Railway & Engineering 
Specialties, Ltd. 

Montreal, Quebec, Canada 

Railway & Engineering 
Specialties, Ltd. 


Winnipeg, Manitoba, Canada 


Railway & Engineering 
Specialties, Ltd. 
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Business Men 


And Mars 


HILE the whole world sits 
grim-lipped beside its 
radios, waiting for that dreaded 
“special bulletin,’ it might be 
well to get the record straight 
on one point: this next big war, 
if and when it comes, cannot be 
blamed on Business. 


Students of economics and 
politics know that one of the 
forces which contributed to the 
general undermining of public 
confidence in business and busi- 
ness men was the _ widespread 
conviction that the World War 
of 1914-1919 was instigated and 
prolonged by Big Business, for 
the sole purposes of profits and 
the extension of protected trade 
areas. 


No Longer Any Profits 
For Business In War 


Whether or not there may have 
been any truth behind this belief, 
there surely is little or no evidence 
that this coming conflagration is 
being fomented by business men. 
They are still trying to pay for 
the last war. And they know 
that no longer is there any profit 
in war; that everybody loses, 
including the victors, if any. 


They realize further that a 
general war will mean the tempo- 
rary—and possibly permanent— 
cessation of private enterprise. 
Responsibility for this next war 
can be laid directly on the door- 
step of the politicians. 


Business Men's Congress 
Suggests Sharing Resources 


At the tenth biennial congress 
of the International Chamber of 
Commerce, recently held in Copen- 


hagen, the representatives of 
France, Germany, Italy, Japan, 
the United Kingdom, and the 


United States of America framed 
a resolution which was  unani- 
mously adopted by the representa- 
tives of 40 countries. 


The resolution suggested that 
these six countries assume the 
responsibility of leadership in the 
formulation of a plan that would 


on a basis to be agreed upon as 
being fair to all countries of the 
world. 


In the International Chamber 
of Commerce, the representatives 
of all nations agreed that perma- 
nent peace can be _ established 
through sound economic relations 
and fair political understandings 
between nations. 


This organization has carefully 
analyzed the disastrous results of 
the last war. Its studies prove 
conclusively, its congress reported, 
that another war would ruin the 
world—economically, socially, and 
morally. 


Its research also proves that 
to continue the race for supremacy 
in armaments will bring economic 
chaos to the world even if it does 
not result in war. 


Chamber of Commerce 
Analyzes War Costs 


The International Chamber of 
Commerce calls attention to the 
fact that the last war cost 
$338,000,000,000. Consider the 
necessities and comforts which 
that amount of money would have 
provided. It would have paid for 
four times the amount of sugar, 
wheat, coffee, silk, cotton, rubber, 
petroleum, and nickel imported 
by all the countries of the world 
from 1914 to 1939, the Chamber 
estimates. 


While the $338,000,000,000 of 
the world’s assets is a tremendous 
loss, it is as nothing compared 
with the loss of life and the 
human suffering which accom- 
panied it. 


The last war took a toll of 
23,000,000 lives—10,000,000 — sol- 
diers and 13,000,000 _ civilians. 
Twenty-two and a half million 
soldiers were wounded or missing. 
Nine million children were made 
orphans. Ten million people were 
made refugees. 


International Disputes 
Inexcusably Wasteful 


“Tf the business men of all 
countries, as well as every other 
intelligent person in the world, 
will keep these appalling facts in 
mind, they will realize their re- 
sponsibility as individuals’ to 
prevent the recurrence of war. 
And that the business men of 
all nations (including Germany 
and Italy, France and England) 
realize this responsibility is evi- 
denced by the recent action of 
the International Chamber of 
Commerce in its_ sessions at 
Copenhagen,” declares Thomas J. 
Watson, president of the Chamber. 


As intelligent, progressive hu- 
man beings, we have devotedly 
and religiously applied our genius 
to devise ways and means for 
saving time, labor, manpower, 
materials, money, and life itself. 
Yet we have maintained, and 
continue to maintain, the most 
expensive, most wasteful, most 
criminal, most inefficient, and 
most unjust dispute-settling sys- 
tem imaginable. 


Aside from anything else that 
anyone may think about war, the 
cost of its production is beyond 
reason. Fred Pasley of the New 
York News recently dug out some 
authentic information on this 
subject which, to put it mildly, 
is appalling. 


According to the facts compiled 
by this writer, the products of 


They'll Do It Every Time . . . 


co: 8 
BONELESS oA 


SO YOURE My HUBBYS BOSS ? 
DEAR ME, I DION'T EXPECT 
TO MEET SUCH A YOUNG 
MAN. YOU KNOW LEO WORKS 
SO HARD AND IS'SO MODEST 
ABOUT HIS ABILITYy. DON'T 
YOU THINK HE SHOULD BE 
FURTHER ALONG IN THE 
FIRM-AND-UH- EARNING 


7 ER-PARDON 
ME A MOMENT- 
I HAVE TO GO 
SEE ABOUT THE 
POTATO SACK 
RACES 


i 
By Jimmie Hatlo 
renege 
LEOS WIFE THAT Guy HASN'T a q 

1S WASTING NO GOT A RIGHT SIDE! a ashy 
TIME TRYING TO | NORTH, SOUTH,EAST ‘~ 
GET ON THE AND WEST- HE'S » 
RIGHT SIDE OF ALL WRONG 

THE BOSS, HEY ? 


LEOS GOING TO 
GO PLACES IN THIS 
WORLD WITH HER, 
ALL RIGHT, ALL 


TRYING TO PUTIN 4 
FEW PLUGS FOR LEO 
AT THE OFFICE OUTING- 
THEYLL DO IT 
EVERY TIME - 


and children, wrecked buildings, 
ruined farms, smashed bridges, 
and general destruction, not only 
are a dead drag on the market, 
with no takers at any price, but 
are produced at such a cost that 
the wonder is that the business 
has stood as long as it has. 


What may be called the “apothe- 
osis’” of war—its proudest accom- 
plishment to date—is the 
Bertha,” the Krupp gun which 
bombarded Paris from a distance 
of 80 miles. 


Between March 23 and Aug. 9, 
1918, this type of gun fired 5,000 
shells at a cost of $14,000 per 
shell—a total of $70,000,000. Of 
the 5,000 shells, only 320 hit the 
city of Paris, producing 1,000 
corpses and a few wrecks of 
unimportant buildings. 


How the Figures Would 
Appear To a Comptroller 


From a business point of view 
it would have been much better 
for all parties concerned if the 
French had offered, and the Ger- 
mans accepted the delivery f.o.b., 
1,000 assorted French and civilian 
corpses in exchange for’ the 
$70,000,000 it cost the Germans 
to manufacture them for the “Big 
Bertha.” 


Had this been done the Germans 
would have saved the cost of 
producing the gun, and the French 
would have saved the worry, 
anxiety, and wreckage. The pro- 
cess, repeated but few times, 
would have bankrupted Germany 
anyway. 


Zeppelin Air Raiding Cost 
$655,300 Per Casualty 


Fred Pasley proves by facts 
and figures that for each man, 
woman, and child of England’s 
civilian population killed by 
Zeppelin raiders during the World 
War, the cost to Germany was 
$655,300! That’s an all-time peak 
in the high cost of slaughter. 


Taking the operations of the 
World War as a whole, it cost 
the Germans $11,000 for each and 
every corpse they produced from 
the Allied Armies. That was 
before America entered the con- 
flict. When the Americans became 


active the cost to the Germans of | 


“Big - 


United States Spent $55,000 
For Each Opponent Erased 


The same authority shows that 
Germany had no monopoly on the 
high cost of slaughter—in fact 
she was a piker! The French and 
British were compelled to and did 
expend $36,000 for every one of 
the 3,400,000 Germans, Austrians, 
Bulgarians, and Turks killed dur- 
ing the World War. 


For every German killed during 
her participation in the world 
conflict, it cost the United States 
$55,000. 


If all other arguments fail, we 
should continually confront those 
who want America to pitch into 
the next fight with one very 
simple fact: We can’t afford it. 


LETTERS 


‘No Matter What Is 


Going on In Europe’ 


Bratri Horakow 
Tovarna Na Chladici Stroje 
Luzec n. Vit 
Slovakia, Greater Reich 
Sirs: 

No matter what is going on here 
in Europe please do not stop sending 
the News. The AiR CONDITIONING & 
REFRIGERATION News is to the writer 
like a letter from his far home. 


With personal regards to F. M. 
Cockrell and George Taubeneck. 
JOSEPH HorRAK 


Explaining the Nema 


Commercial Statistics 


M. Blazer & Son 
Supplies for Plumbing, Heating, 
Refrigeration, and Air Conditioning 
173 Market St., Passaic, N. J. 
Aug. 23, 1939 
Editor: 


We would appreciate it very much 
if you would let us know whether or 
not the article on page 16 of your 
paper issued Aug. 16, 1939, entitled 
“58,979 Machines For Separate Instal- 
lation Sold By Nema In First 6 
Months” include the statistics for air 
conditioning also, or is it for straight 
commercial refrigeration only. 

M. Biazer & Son 


Answer: The figures published in 
the Aug. 16 issue on commercial 


refrigeration sales do not include data | 


on the air-conditioning equipment or 
figures on condensing units used for 
air conditioners. Up through 1938 
these tables had included figures on 
air-conditioning equipment sold by 
members of the Refrigeration Division 
of the National Electrical Manufac- 
turers Association, but this was dis- 
continued in 1939 since all figures 
on air conditioning are being col- 
lected by the Air Conditioning Manu- 


association has issued no sales figures 
for 1939. 

We might also take this oppor 
tunity to point out where the differ. 
ence lies between the figure of 5897 
machines for separate refrigerators 
sold by Nema for the first six month; 
as quoted in the table on page 1 
of the Aug. 19 issue as compared to 
the story on page 1 of the Aug. ? 
issue which is headlined “Six Months 
Sales of Commercial 144,941 Units” 

The first figure of 58,979 represents 
the number of machines sold for 
“separate” refrigeration systems and 
is determined by adding lines 11 
through 27 of the table on sales 
figures. The other figure of 144,94 
units represents the total number of 
pieces of commercial refrigeration 
equipment including condensing units 
and equipment such as ice cream 
cabinets, beverage coolers’ without 
high sides. In other words this over- 
all figure gives the total of all pieces 
of commercial refrigeration equipment 
sold by the Nema companies during 
the six months period. 


Goodison Renews His 
Faith In Mankind 


1634 East Duval St. 
Philadelphia, Pa. 
Publisher: 


Just when one begins to feel that 
human friendship is at its lowest 
ebb someone almost invariably comes 
along and_ revives one’s faith in 
mankind. 

Your more than generous action, 4 
per your published letter to me it 
your issue of Aug. 9, will always be 
one of the encouraging milestones 
marking the renewal of my optimisti 
spirit, and my confidence in th 
ultimate outcome. 

Please accept my heartfelt thanks 
and be assured that, no matter how 
long it takes, I shall not forget m 
moral, as well as financial obligatio 
to you. 


Eart P. Goopison 


Something For Everyone 


In the Business 


San Pedro, Calif. 
July 31, 1939 
Sirs: 

I hope I’m not too late in gettin 
my renewal in, so that you have 
taken my name off your mailing is 
but I’ve just forgotten to send in ™ 
money until now. 

I think you have one of the bes 
trade magazines that I have had 
opportunity to read. There is ar 
thing for everyone connected ¥™ 
the business in your magazine. 

Epcar Hanss® 


We'll Welcome You 
Back, Friend 


Bellingham, Wash. 


Editor: ip 
I am unable to renew my reaped 
tion to your paper, though I since | 
believe it is the one and only PP 
of the trade. ew 
Your articles especially r* 
inventions and discoveries ™ ice 
refrigeration line such as the art 
on “Ice-X” I find most interest 
I hope to clean up a few ag 
difficulties” and again take the“, 
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2 “ Absopure was sold to the Universal . * 
Special Trains and a Pendergast Elected V. P. aa hon: aed Sk Peneennin Looking For Trouble? Union-May-Stern Expands 
F, = continued with the latter company 
‘Fishing Expedition on (Concluded from Page 1, Column 2) as a sales executive. In 1932 he in- YORK, Pa.— Paul Wassmansdorf ST. LOUIS—Union-May-Stern Co., 
‘ Detroit as a design engineer in | augurated Universal Cooler’s ‘“na- | has resigned as public relations | furniture and appliance retail organi- 
. Sh Ww ar December, 1923. In November, 1925, | tional account” policy whereby Uni- | director of air conditioning and re- | zation, has leased the building at 
‘ Dairy 0 ans this company was sold to General | versal Cooler machines are sold to | frigeration for York Ice Machinery | 2730-2732 N. Grand Blvd. for a 
Necessities Corp. to form the | manufacturers of complete refrigera- | Corp., a post he has held since 1937. | branch store. The building will be 


(concluded from Page 1, Column 3) Absopure Frigerator Corp. In 1931 _ tion systems or to national users. He sails Aug. 30 for Europe. remodeled and modernized. 


The ice cream manufacturers meet 
e first part of the week, the milk 
dealers the latter. 
two special railway travel ar- 
rangements have been made for the 
exposition. Under these arrange- 
ments special trains, in as many 
sections as will be required, will 
ave Chicago and Boston. The 
former will proceed by very direct 
routing to San Francisco, but its 
ngers may return by any one 
of many optional scenic routings if 
they desire not to return directly. 
The Boston train will be routed 
through New York, Philadelphia, 
Harrisburg (where it will pick up 
Washington, Baltimore, and south- 
eastern states passengers), Pitts- 
burgh, Columbus, and St. Louis. 
westward from the Mississippi its 
routing will include Colorado Springs 
and the Garden of the Gods, the 
Royal Gorge of the Grand Canyon, 
and Salt Lake City. Its passengers 
also may return by any one of a 
variety of optional routings. 
All dairy products manufacturers 


me } Hie 
wiry hy) ry 


ronal 


and their more responsible employes COIL BELO 
3 wie WO OES 


will be eligible to admission to the 
exposition, after identification by a 


= _ simple registration procedure, as are 
gens jobbers of dairy machinery and sup- 
es . 
lies. 
oppor: . Non-exhibiting manufacturers of 
differ. dairy machinery, supplies, and mate- 
58,979 rials and their representatives are 
erators to be eligible to admission upon the 
nonths payment of registration fees. Ad- 
age lf mission fee for a representative of 
red , a non-exhibiting manufacturing com- 
a pany which is not a member of the 
Units" Dairy Industries Supply Association 
resents is to be $100. 
ld for Requests for hotel reservations 
as and can be directed to the San Francisco 
hes ll convention and tourist bureau, 200 
| Sales Exposition Auditorium, San Fran- 
ripe cisco. 
ier Of interest to sportsmen is the 
> units fact that the week of Oct. 23 is 
cream expected to be good for striped bass 
without fishing on the coast. The bass are 
S over all large fish, some weighing as much eg ! ce ; p 
pieces as 40 pounds, and are good fighters. ae lags ‘ | allele RS 5 : | LA 
ipment The run is like a salmon run. Some Res, aa asa as? _ Z 
during 700 to 800 boats in the bay region " —_— if) yee ae —— “a, 
are used for fishing during the run. ee ' _ . 
Among the manufacturers of re- 
frigeration equipment already signed SSS 
up to exhibit are: Anheuser-Busch, $ >= 
Inc.; Dole Refrigerating Co.; Frigid- ee = 
aire division, General Motors Corp.; st 
Kelvinator division, Nash-Kelvinator 
Corp.; Kold-Hold Mfg. Co.; The 
el that Liquid Carbonic Corp.; Harold L. 
lowest Schaefer, Inc.; York Ice Machinery NOT STRETCHED IN DIMENSIONS ... BUT IN ABILITY TO DO 
Pe pe od — <<" Corp.; and ' USEFUL WORK—because PEERLESS Thermostatic Expansion 
7 Valves with the proper INTERCHANGEABLE ORIFICE CARTRIDGE 
in . —_— a 
3 = 3 Refri gerator Helps To definitely INCREASE the EFFECTIVE SURFACE of any refrigerating 
estones ° ’ coil, 
rimist Bring a Happy Ending 
in the P . s sos : 
" More coil surface is available for vaporizing refrigerant . . . less 
_ (Concluded from Page 1, Column 2) er , 
a illness, she took them out of the surface is necessary for picking up superheat — therefore coil 
pa oe *Y defrosting them, and wore capacity is increased, with less starting power and running time, 
ligation em as a corsage. When her 7 ; 
husband recovered sufficiently to go with more uniform compartment temperatures. 
yDISON out with her to the Saturday night 
movi : : . 
py she wore the precious violets sage: The PEERLESS INTERCHANGEABLE ORIFICE CARTRIDGE gives 
ne er grown, keeping them there for fice cartt : x : 
“i or six hours. Returning home, you ten different orifices, and is available only in PEERLESS 
€ Immediately put them back in s —_ ” Seare?® 
Wk Wailimeeniens Aas anatinas vaecie. Thermostatic Valves. Use them and eliminate “hunting” and frost- 
- It wasn’t until the refrigerator was Ulr Ation back so common to valves with built-in orifices which may be too 
: — from the back porch to a more aa large 
ng venient place in the kitchen that nv ‘ 
on the flowers egan to net 1 oot : EACH PEERLESS VALVE PACKED FACTORY 
a list from the kitchen range striking the NEW IN TAMPER-PROOF METAL CONTAINER. STOCKS IN ALL PRINCIPAL CITIES . . . SEE YOUR LOCAL JOBBER 
“in my oe every time the refrigerator 


or Was opened proved too much for 
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2) ae Bee 


a hee ad remained fresh. Terenas werenes « SSTR - STREET HICAGO 
5: now ever time Mrs. Valentine : — _ NEW YORK FACTORY _ PACIFIC COAST FACTORY ; SOUTHWEST FACTORY 7 
2. receives violets 4 om her hushend th $18 W. 38TH STREET 43-20 34TH STREET 9000 S. MAIN STREET 2218 N. HARWOOD ST. _ 
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Leonard Turnbull Stages Open House With Pre-Showing of Farnsworth Line 


(1 and 2) Dealers from upstate Michigan visit Leonard Turnbull’s spacious headquarters-showroom on Woodward Ave. for his Specialties Distributing Co. 
Examining the new Farnsworth radio models. 


commercial refrigeration products. 


(3 and 4) 


(5) 


John Garceau, 


Farnsworth sales promotion manager 


These dealers are examining 


(left), listens to a tai! tale. 


In addition to Farnsworth radios, Turnbull is distributor for Servel Electrolux refrigerators and Brunswick Blue Flash coolers, and manufactures Silver Flash draft beer dispensing units. 


Major Cppliances 


Trained Sales Specialists Needed To 
Push Space Heaters, Says Evans 


DETROIT—Space heater salesmen 
must specialize in selling heaters, 
and they must be taught the funda- 
mental principles of heating engi- 
neering, if they are to do a profitable 
sales job and at the same time 
insure customer satisfaction, declares 
R. B. Evans, vice president, Evanoil 
division, Evans Products Co. 

“In the case of heaters, the job 
of selling is a specialized one,” says 
Mr. Evans in addressing dealers. 
“That is to say, you should select 
one or more of your men to learn 
this end of the appliance business 
thoroughly. 

“Concentrate on one good line of 
heaters, for the reason that there 
will then be no confusion on the part 
of the salesman or the customer. 
The salesman will know his heater 
better, he’ll sell it more aggressively, 
he’ll be better able to convince the 
customer that his heater is the one 
to buy. And so far as the customer 
is concerned, there will be no division 
of interest in brands and types. 


“But what is perhaps more im- 
portant is that salesmen should be 
grounded in the fundamental princi- 
ples of heating. A little work in 
space heating engineering by the 
salesman is the best way to insure 
customer satisfaction. 

“Therefore, salesmen should learn 
the correct method of determining 
the proper size of heater for any 
installation. Many oil heater sales- 
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Vanier 


Refrigeration and 
Air Conditionnig 


in five big insurance 
in scores of restau- 


ous services 

buildings, and 
rants, taverns, shops, packing houses, 
cold storages, and industrial plants. 
e All credited to the Automatic 
Refrigerating Co., Frick Distributors. 
Now is the time to get figures on that 
cooling equipment you need. Write, 


wire or phone 


DEPENDABLE REFRIGERATION SINCE 1882 


men will frequently sell too small a 
unit for the space to be heated, 
rather than risk losing a sale, which 
is always a shortsighted policy. 

“It is best to always check the 
customer’s heat requirements and 
recommend to him a heater which 
will take care of his requirements 
during the severest cold spells. It is 
not a difficult task to sell him on 
the idea of reserve capacity for ex- 
tremely cold weather, if the idea is 
put to him properly. If the sales- 
man shows that he knows what he’s 
talking about, the customer will 
instinctively be guided by his recom- 
mendations. 

“Most oil burner heaters are rated 
in B.t.u. output and therefore the 
following table will be of help to 
salesmen and service men alike in 
checking heat requirements of an 
installation. 


B.t.u. Required Per Hour 
Per Cu. Ft. of Space 


Design Circulating Radiant 
Temperature Heater Heater 
ee Oe. 60s kseas 10 12 
OO ee Bei vwavcnes 8 10 
MIE ET Bisscivesis 


“The design temperatures referred 
to above are generally taken as 15° 
F. above the lowest temperature 
recorded by the Weather Bureau in 
that particular locality. A higher 
heat requirement is given for radiant 
heaters as they are more likely to 
be installed in dwellings having high 
ceilings and poor construction. 


“The proper size oil heater is then 
determined by obtaining the total 
number of cubic feet of space to be 
heated, either by actual measurement 
or from the dimensions given by 
the customer, and multiplying this 
figure by the number of B.t.u. re- 
quired for the proper design temper- 
ature. This figure can then be com- 
pared with the rating published by 


Cannot be surpassed for long life and general 


usage . . . best quality covering with special 
reinforcement at edges . . . made with our 
special non-lump filler. Fits any refrigerator. 
BaG & COTTON 
Manufacturers Since 1870 

Atlanta St. Louis Dallas New 
Minneanolis New York Kansas Citv. 


Orleans 
Kan. 


Frigidaire Range Switch Proves To Be Sturdy 
Centenarian In World’s Fair Test 


NEW YORK CITY—Even if you 
live to be more than 100 years old, 
the switch on your Frigidaire electric 
range will still be capable of per- 
forming yeoman service, according 
to the results of a test conducted at 
the Frigidaire exhibit at the World’s 
Fair here. 

By means of a _ special device 
which permitted measurement of the 
equivalent of 100 years of use in a 
period of 10 days, it was demon- 
strated in this test that the silver 
contact switch which is standard 
equipment on all Frigidaire ranges 
is capable of almost indefinite serv- 


ice, according to reports from the 
engineering staff of Frigidaire’s 
household division. 

With a normal electric load being 
carried through it, as regular use in 
a home would demand, the switch 
was turned on and off automatically 
many thousands of times each day. 
At the conclusion of the test, the 
switch was returned to the factory 


for a careful inspection. After 
thorough examination, factory engi- 
neers reported that the _ switch 


showed so little wear that it appar- 
ently was good for another hundred 
years. 


Mrs. Housewife Votes 


In an effort to gauge more accurately the merchandise preferences of the 


iron-buying public, attendants at this General 


Electric Co. exhibit at 


the New York World’s Fair encouraged women to “look over” and to 
“get the feel of” the various makes of irons on display, and then to 
fill out cards explaining which they liked best and why. Brand names 


on the irons were concealed. 
were rewarded with small 


Women who completed the survey cards 
souvenir gifts. 


Information obtained in 


this way was turned over to the company’s styling and marketing men. 
Other G-E products are being tested in a similar manner at the Fair. 


the heater manufacturer. 

“Location of the heater is also of 
vital importance to obtain proper 
heat distribution, and a proper draft 
for the heater. 

“Generally speaking, the heater 
should be installed in the most central 
location, where free circulation is 
obtained to other rooms which are 
to be heated. The heater should also 
be installed so as to do the best 
heating job in those rooms in which 
the customer spends the greatest 
part of his time. 

“And the heater should be_ so 
located that an excessive run of 
stove pipe is eliminated, and the 
fewest possible elbows in the stove 
pipe used.” 
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Range Shipments of Nema 
Members Boom In June 


NEW YORK CITY—Shipments of 
electric ranges by members of 
National Electrical Manufacturers 
Association showed an increase of 
31.8% in June over those for the 
same month of 1938. Shipments dur- 
ing the month were 29,553 units, 
as against 22,420 in the same month 
last year. 


Sales during the first six months 
of the year were 29.5% higher than 
for the corresponding months of 
1938, totaling 184,447, as compared 
with 142,450 for last year. 


6 Radio-Phonograph 


Combinations Top 
Farnsworth Line 


FORT WAYNE, Ind.—Led off by 
six radio-phonograph combinations, 
one of which is a table model, the 
new Farnsworth radio line also jn- 
cludes six regular console sets, 13 
table models, and three small-size 
battery units, one of which can also 
be operated on either alternating or 
direct current. 

All but one of the console combina- 
tions and the table model are equip. 
ped with Capehart record changers: 
all but the table model have push- 
button tuning. Radio units of the 
combination sets range in size from 
five to 10 tubes. All but the table 
model have television-sound connec- 
tions. 

All of the regular console models 
and three of the table model radios 
also are equipped with television 
sound connections, and all but three 
of the table sets have push-button 
tuning facilities. Consoles range in 
size from seven to 10 tubes, while 
table sets come in five, six, and 
seven-tube sizes. Seven of the 13 
table models have plastic cases. 

Two of the battery sets are 
equipped with handles and _ are 
designed for carry-around use, while 
the third is a table model of more 
finished appearance for use in homes 
not having electricity. 

Many of the radios have the 
Farnsworth ‘Flo-Lite’’ dial which 
utilizes Lucite, a new material which 
permits light to “flow” evenly over 
the dial. Many also employ the 
“Bilt-In-Tenna,” a specially developed 
shielded antenna built into the 
cabinet, eliminating lead-in wires, 
antenna, and ground. This device is 
said to reduce man-made static and 
interference. 

Cabinets in the line were styled 
under the direction of George Walker, 
Detroit industrial stylist. 

The company has prepared an 
intensive promotional barrage. 
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GUARANTEES 
ECONOMY AND EFFICIENCY 


Thousands of Coustand Commercial Refriger- 
ave been in use for years 

oy 4 trouble-free service testify to the fact 
t Copeland experience and precision engi- 
result in es efficient, eco- 
ere is a Copeland 
model for every refrigeration and air sondl- 


COPELAND REFRIGERATION CORPORATION 
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ydustry Contacts & Personal Acquaintances 


Are the Keys 


To Success 


wow CAN YOU ‘GET ACQUAINTED?’ 
First Step: Walk Into Any Appliance 


Store and Enroll as a Salesman 


ards & Conover Hardware Co. 
Fifth & Wyandotte 
Kansas City, Mo. 
Aug. 17, 1939 


Rich 


Publisher : 

twas very much interested in the 
etter from O. A. Fusch published in 
the Aug. 2 issue of the NEWS. 
tatters such as his and answers such 
as yours may bring out the things 
that are SO necessary for the success 
of the individual and the development 
of the industry. 

My training was very similar to 
his although my story has a very 
different ending. Apparently Mr. 
fusch has the necessary knowledge 
tp make a success in the air-condi- 
tioning business but since he has not 
hen able to make a connection, it 
is obvious that he has not started 
from the right point. 

I have been criticised before for 
making the statement I am about to 
make, but will make it again. All 
the knowledge I have gained through 
experience or study and all the prac- 
tical training I have had in the field 
hs not been worth as much to me 
a3 the personal contacts and ac- 
quaintances made and _ cultivated 
along the way since finishing school. 


Referring to the second paragraph 

uder “Personalities” by George F. 
Taubeneck on page 7 of the same 
issue will bear me out. 


Looking at it from the practical 
standpoint of a man who wants to 
get into the business, and granting 
me the one point that contacts and 
agquaintances in the industry are 
necessary, the easiest way to get 
started is as an appliance salesman. 


look For Distributor Who 


Handles Commercial 
Refrigeration 


Get in a city large enough to be 
he headquarters of several distribu- 
lors. Try to become connected with 
4 retail outlet operated by a dis- 
iibutor, provided that distributor 
so handles commercial refrigera- 
lon, This offers two opportunities. 
A chance to use your knowledge of. 
mmercial refrigeration, and a 
thance to become acquainted with 
“clory representatives. You will get 
‘ attend sales meetings conducted 
Y district sales managers. The 
whole theme being “contacts.” Train 
yourself to want to know people. 


One can walk into any appliance 
sore, especially in the spring, enroll 
he Salesman, take advantage of 
ote training offered by the dis- 
~ rs with the showing of the 
- =< and go to work. If he 
* 18 eyes open he will not only 
, Prospects for the domestic re- 


oe but will find prospects for 


Band Coolers, beverage coolers, 
dard ~commercial refrigeration, 
id then th 


e very thing you are 
air conditioning. 


Mlesmen With Mechanical 
Taining Have Advantage 


This is sure 


foking for: 


to come and when you 
point your mechanical 
give you a distinct 
the average sales- 
air-conditioning field 


e engineering depart- 
out the job, write up 
fen let him deliver it 


has not been wasted 
_ Superiors will soon 
* advantage of your 
toe, Biving you the best 
the figurin : ‘Ong you will be doing 
iPervisin or these bird-dogs, and 
8 the installations. 
he may come back at 


Course 


2 


me and say he is no salesman, or 
that he wants to get into the me- 
chanical end of the air-conditioning 
business not the selling. My conten- 
tion is that any end of the air-condi- 
tioning business is mechanical and 
salesmanship is secondary. 


I honestly believe what is wrong 
with the air-conditioning business 
today, if there is anything wrong, is 
that men with no mechanical train- 
ing, who call themselves salesmen go 
from door to door finding thousands 
of prospects, but do not know what 
to do with them. 


Installation & Service Field 
Is Not Crowded 


Others like Mr. Fusch prepare 
themselves for the installation and 
servicing field, which is not crowded 
by any means, but fail to get into 
it because they do not know how to 


take the first step. That step is 
through getting into sales first, 
getting acquainted, and _ through 


sheer necessity on the part of the 
boss, because no one else can do it, 
he will start calling on him to 
straighten out service difficulties. By 
this time he has “arrived.” 


Now for my story. One April I 
walked into a retail refrigerator 
outlet operated by a distributor. I 
had worked at the automobile busi- 
ness for a number of years but 
wanted to get into the refrigeration 
business. 


The sales manager was starting 
out for the season and wanted sales- 
men and there were about thirty of 
us at the start. While working as a 
salesman I also took an interest in 
the mechanical and _ service end 
learning as much as I could by being 
around the shop and with the service 
men. 


Into the Service Dept. 
Within Four Weeks 


Within four weeks I was in the 
service department and because, like 
Mr. Fusch, I studied, the owner 
made me service manager. This 
pleasant connection carried on for 
about four years. All of this time I 
made more and more acquaintances 
in the industry both in my own com- 
pany and our competitors. 


After about four years, a better 
position was offered me by a com- 
petitor having a larger territory. 
This was repeated again about four 
years ago by the firm I am now with 
as commercial sales representative. 


We handle all kinds of commercial 
equipment (refrigeration) since air 
conditioning alone has such a short 
selling season. At that we have sold 
about 100 self-contained room coolers 
in the last two months. It is interest- 
ing work because each job requires a 
little engineering, and it is more 
profitable than any ordinary service 
or installation job could ever be. 


Now Conducts Sales 


& Service Training Classes 


In the early spring months when 
commercial sales are slack I conduct 
the training schools for the retail 
outlets that handle our household 
refrigerator line both here in the city 
and in the territory explaining the 
mechanical construction and opera- 
tion of the electric refrigerator to 
new salesmen. 


Five years ago the Board of 
Education added a class in electric 
refrigeration service to their night 
vocational training school and I was 
appointed instructor. The course con- 
sists of 50 lectures and meets two 
nights a week. I might add that we 
use your service manuals for text 
books. 


lfxperienced Refrigeration Man Tells Beginners “How To Get a Job’ 


> 
w~ 
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This letter is not for publication 
since it goes too much into details 
about myself. These points I put in 
with the hope that after reading it 
you might forward it to Mr. Fusch. 
He may find some ideas that will help 
him since my training and ambitions 
were so nearly the same as his. Even 
as to being married and age 35 when 
first starting 15 years ago. 


NORMAN WILSON 


PERMISSION TO PUBLISH 


Telegram 
Aug. 21, 1939 
Norman Wilson: 

Your letter is marvelous. Please 
wire collect today permission to 
publish. Prefer to include your name 
but will omit if desired. 

F. M. CocKRELL 


Telegram 
Aug. 23, 1939 
F. M. Cockrell: 
You have my permission to publish 
letter using my name if you desire. 
NORMAN WILSON 


The Voice of Experience 


Another letter from a_ successful 
service man, offering good advice 
and constructive suggestions’ to 
beginners, will be published next 
week—Publisher 


Here’s a Student 
With Big Ideas 


Glenwood Landing 
Long Island, New York 
Dear Sirs: 

The editor of the Glen Cove Echo, 
a local paper, asked anyone who had 
constructive suggestions to make on 
development of industry in Glen Cove 
to write in. 

I wrote in and suggested that Glen 
Cove become an industrial center for 
the refrigeration and air-conditioning 
industry. My letter along with that 


of J. H. Tuttle, president of the 
Defiance Oil Co., appeared in the 
following issue of the Glen Cove 


Echo, which I am enclosing to you. 


As air conditioning has not really 
started on Long Island yet, and Glen 
Cove is very near to some of the 
homes of the richest people in the 
United States, I do believe that if 
some manufacturers would establish 
a refrigeration and air-conditioning 
industry in Glen Cove that they 
would find it a land of opportunity for 
their business. As my letter was 
chosen second of the many sent in, 
it shows that there is an interest in 
the refrigeration and air-conditioning 
industry in this section of Long Island. 

As there may be some manufacturer 
who would be interested in opening an 
air-conditioning plant in Glen Cove, 
I am writing this letter to you as you 
may be interesting in reprinting my 
letter appearing in the Glen Cove 
Echo. 

I am a student of the Refrigeration 
and Air Conditioning Institute, 2150 
Lawrence Ave., Chicago, and have 


completed more than one third of the 
home study section. I certainly would 
appreciate any help that you can 
give me on this matter. 


NICHOLAS SHERMAN 


What Men In the Field 
Say About the Manuals 


3922 Huron St. 
Chicago, IIl. 
Sirs: 

Enclosed you will find 20 cents in 
_stamps for the 40 reprinted pages of 
series of articles on Soda Fountain 
Refrigeration. 

At a later date I wish to purchase 
the final reprints to complete the 
series. 

Hoping to receive them at an early 
date as I have had a great deal of 
help from the service hints on foun- 
tains. 

JosEHP TEMPIO 


1638 S. E. Insley St. 
Portland, Ore. 
Sirs: 

Received Manual No. 3 and found 
many things of importance in my 
work, and would like to have the 
complete work. Please send me 
Manuals Nos. 1, 2, and 4 of Household 
Refrigeration. Enclosed please find 
money order for $3 for same. 

H. G. Sisson 
433 E. Ellis St. 
E. Syracuse, N. Y. 
Sirs: 

Enclosed find $1 for the Household 
Refrigeration Manual No. 1. They 
help to make service work easy. 

MICHAEL PISIK 
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Type 261AP03 Dual Pressure Control. Cold Control adjuster also available 
on low side controls, temperature controls and dual temperature controls, 


HIS NEW PENN Control for 
Ti above-freezing applications 
instantly gets the “O.K.” of service 
engineers and users alike. Install the 
job. Adjust the cut-in point to assure 
coil defrosting on each cycle. Then 
forget it. If the user wants higher or 
lower average box temperatures, he 
makes his own setting with the cali- 
brated “Finger Tip” adjuster. 

Cut out those “free service” call 
backs on new installations. When the 
phone rings and somebody shouts, 
“This #*”"# box is too warm,” tell 
him to turn the “Finger Tip” adjuster 
to “colder.” He'll like the idea of 
making his own adjustments—to suit 


\ 


JUT OUT “Free Service” CALLS 


himself. And you'll like the idea of 
handling those “free service” calls by 
phone. The same goes for spring and 
fall calls to adjust the control for 
seasonal load changes. The user can 
now make the changes when and as 
often as he feels like it. And you 
know that he will always have frost- 
free coils. 

You'll be surprised at the low price 
on this new Penn control. Write 
now for FREE catalog bulletin and 
complete information. Penn Electric 
Switch Co., Goshen, Ind. Branches in 
Principal Cities. In Canada: Powerlite 
Devices, Ltd., Penn Electric Switch 
Division, Toronto, Ontario. 


the most complete control system available... 


With 
This Control For 
AUTOMATIC 


COIL DEFROSTING 


A slight turn of this knurled adjusting knob, con- 
veniently located outside the case, changes aver- 
age temperature inside the box to suit the user. 


Cut-in point of control is normally set above freez- 
ing, to insure de‘roszing on each operating cycle, 
thus keeping coils free for most efficient cooling. 


MADE BY THE 
MANUFACTURERS OF THE FAMOUS 
NO-FROST CONTROL 


all in one compact unit. 
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D. P. Heath’s Contribution To Refrigeration 


Museum Augments 


Historical Record of 


Industry's ‘Intermediate’ Activities 


Early Model of ‘Isko’ Electric Refrigerating Machine 


Included In Detroit 


Engineer’s Collection 


ANY interesting and historically valuable sidelights on 
developments in the mechanical refrigeration industry 
during what might be termed its “intermediate” period—the years 
preceding and immediately following the beginning of large-volume 


included 
literature 


in 1926—are 
and 


sales 
photographs, 


in the collection of machines, 
which has been presented to 


AIR CONDITIONING & REFRIGERATION NEWS by Delos P. Heath, 
Detroit consulting engineer, as his contribution to the Refrig- 


eration Museum. 


Mr. Heath, who 
elected chairman of the Detroit sec- 
tion of American Society of Refrig- 
erating Engineers, is the second to 
contribute early models of equipment 
to the Refrigeration Museum, the 
first being E. T. Williams, New York 
City consulting engineer. The mate- 
rial which Mr. Williams furnished to 
start the Museum was described in 
the Jan. 11 issue of the NEWS. 


Mr. Heath’s contribution to the 
Museum includes four models of re- 
frigerating machines and equipment 
developed by himself, a series of 
photographs of early refrigerating 
machines in the development of 
which he played an important part, 
together with performance charts on 
some of the units, a series of engi- 
neering reports made to various man- 
ufacturers during the period 1923- 
1932, and a number of miscellaneous 
papers giving interesting data as to 
cost of equipment, engineering prob- 
lems, performance’ characteristics, 
and merchandising methods in those 
earlier days, as compared with today. 


FOUR PIECES OF EQUIPMENT 


Models of refrigerating machines 
submitted by Mr. Heath include: 

1. Isko compressor for domestic re- 
frigerator, built during the period 
1916-1918. 

This machine was developed by 
Fred Wolfe, of Chicago, some time 
prior to 1914, Mr. Heath says. It was 
sold to Henry B. Joy, of the Packard 
Motor Car Co., Detroit, who organized 


recently was — 


the Isko Co. in Detroit, and produced 
and sold several thousand air-cooled 
refrigerating machines, ow hich as 
refrigerating machines, of which as 
as 1923 in and around Detroit. 


Mr. Heath rates Isko as_ the 
pioneer successful domestic electric 
refrigerating machine. 


2. Direct-driven motor compressor 
used in the Heath mechanical ‘‘Cake 
of Ice,’ and afterwards manufac- 
tured by the Clago Co., Chicago, and 
the Johnson Motor Co., Waukegan, 
Ill. (1924-1933.) 

3. U-shaped sheet metal evaporator 
built by Mr. Heath in Detroit in 1924. 

4. Double walled single row ice 
cube evaporator built by Mr. Heath 
in 1925. 


PHOTOGRAPHS AND CHARTS 


Photographs and charts which Mr. 
Heath has turned over to the News 
for inclusion in the Museum are: 

1. First Copeland refrigerating 
machine. This is said to be the first 
unit ever built for Butane in the 
United States, and was developed in 
1921-22. 

2. Promotional set-up of the 
first Copeland refrigerating machine, 
showing brine tanks. 

3. Twenty-four hour temperature 
chart of the Copeland refrigerator, 
April, 1922. 

4. First air-cooled machine for ice 
cream cabinets, 1923. This unit was 
developed by Mr. Heath for Detroit 
Creamery Co., and used methyl 


@ This new Mueller Brass Co. Heat Interchanger, owing to its 
shell and tube construction, provides maximum heat transfer 
with minimum pressure drop. This compact unit can be easily 


installed near the evaporator out- 


let where it will be most efficient. 


Furnished in two sizes with 79 
and 170 square inches of heat 


transfer service. 
Order through your jobber. 


MUELLER 
BRASS CO. 


PORT HURON MICH. 


vision, Evansville, Ind. 


APES TTL GENERAL REFRIGERATION CORPORATION 
pn erie Beloit, Wis., U. S. A. 


Dept. AC-3 


SERVEL 


COMMERCIAL REFRIGERATING MACHINES 


Whether your requirements are large or small, standard or spe- 
cial, Servel engineers can help you solve your most vexing prob- 
lems of commercial refrigeration or air conditioning. Write today 
to Servel, Inc., Electric Refrigeration and Air Conditioning Di- 


If a comfort-cooling, product-cooling 
or heavy-duty refrigeration unit is 
needed as an essential part of equip- 
ment you make, sell, or use—enlist 
GR-Lipman specialized engineering 
knowledge and service-tested units. 
Add our experience to yours 


Servel's 4-cylinder 20 HE 
machine unit. . . one of 
56 models in the complete 
ine. 


ell 


MODEL 153 
Water-cooled 
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chloride as the refrigerant. It was 
built at the Walter Machine Co., 
Bellevue Ave., Detroit. 

5. Water-cooled methyl chloride 
unit, built for Detroit Creamery Co. 
in 1924. 

6. Heath ice cream cabinet, using 
methyl chloride as the refrigerant. 
Built in 1924 at Walter Machine Co. 

7. Heath refrigerating machine 
built for Leonard Refrigerator Co., 
Grand Rapids, Mich., in 1925. 

8. A photograph showing various 
refrigerating control devices built by 
Mr. Heath in 1924. 


EARLY EVAPORATOR MODELS 


9. First sheet metal evaporators 
built by Mr. Heath during 1924 and 
1925. 

10. Heath ‘“‘V’’-belt methyl chloride 
refrigerator built for Leonard in 1925. 
A bag of salt was placed inside the 
demonstrator model to show dryness 
of the interior. Wattage record of 
275-300 w. input also is shown. High 
side of the model was floated on 
rubber discs. 

11. Lipman water-cooled compres- 
sor installed in Kinsel’s Drug Store, 
Detroit, by Baldwin & Heath in 1922, 
to provide refrigeration for ice cream 
cabinets, soda fountain drinks, and 
ice cream storage in basement. 

12. Heath refrigerating units shown 
on the production line in the factory 
of W. B. Wilde Co., Peoria, Ill., manu- 
-facturer of Hart oil burners, in 1926. 

13. Hart Electric Icer, built by Mr. 
Heath for W. B. Wilde Co. in 1926. 
This compressor, considered an ex- 
ceptionally neat assembly for those 
early days, has an aluminum box to 
house the fuse and high pressure con- 
trol switch. 

14. Heath two-cylinder direct-driven 
motor compressor units, built for 
St. Louis Pump & Equipment Co., 
St. Louis, in 1928. Compressor 
development was completed within a 
month, being started on Dec. 12, 
1927, and completed on Jan. 11, 1928. 

15. The Heath mechanical “Cake 
of Ice,” Chicago, 1927. 
above, this unit was later manufac- 
tured by Clago Co., Chicago, and 
Johnson Motor Co., Waukegan, Il. 

16. Holmes Electric refrigerator, 
Bridgeport, Conn., 1928. Built while 
Mr. Heath was assistant chief engi- 
neer of that company. 

17. Hot room and calorimeter built 
by Mr. Heath for Holmes Products 
Co., Bridgeport, in 1928-29. 

18. First Crosley electric refrig- 
erators put into production § by 
Crosley Radio Corp., Cincinnati, in 
January, 1932. 

19. Sheet metal evaporator stamp- 
ings developed by Mr. Heath for 
Crosley and Trupar companies, 1932 
and 1933. 7 


SALES AND SERVICE METHODS 


Interesting information regarding 
the comparatively high cost of equip- 
ment and materials in the early 
1920's, some of the engineering prob- 
lems involved in the development and 
testing of early-model machines, 
typical servicing information, and 
indications of the vastly different 
merchandising methods and_ sales 
arguments used in those days are 
provided by several miscellaneous 
papers in Mr. Heath’s collection. 

Included in these papers are: 

1. Bill of sale for one three-cylinder 
worm driven compressor unit com- 
plete, a Freezerator unit made by the 
Household Utilities Corp., Detroit, to 
Mr. Heath on Nov. 2, 1920. Total 
cost shown is $185. 


2. Materials cost sheet, made by 
Mr. Heath in 1925, and showing a 
total cost of $48 for assembling a 
complete unit. 

3. Quotation from Lewis Invisible 
Stitch Machine Co., St. Louis, for 
parts for the Heath direct-driven 
compressor (1928) prices units at 
$7.14 each in lots of 1,000; $7.85 each 
in lots of 100; and $35 each for an 
experimental lot of 25 units, tools for 
all machining to be furnished by Mr. 
Heath. 

4.|Complete list of all Kelvinator 
users in Chicago district under date 
of July, 1921. This list also includes 
the owners’ business connections. 

5. List of Frigidaire users in 
Detroit, 1921. 

6. Sales points on _ Kelvinator 
issued by “Pop” Terry, sales manager 
in the Chicago territory, in 1921. 
“Dry, colder, and purer air” is 
emphasized in the list, which com- 
pares the “advantages” of mechanical 
refrigeration with the ‘“disadvan- 
tages” of ice. 

Particular point is made that the 
1921 Kelvinator is “no experiment,” 
but that “years of service to thou- 
sands of users prove its worth.” 
Prospects are invited to ask for the 
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Early Heath Evaporator Model; 


Heath during 1924 and 1925. 


list of users in their communities, and 
to “ask them if they are satisfied” 
with the equipment. 


PERFORMANCE REPORT 


7. Letter from Walter Machine Co. 
to Detroit Creamery, April 2, 1924, 
reporting on performance of its unit 
as compared to a Nizer unit of simi- 
lar capacity. Current consumption of 
11 cents per day is shown for the 
Heath (air-cooled) machine, against 
10 cents (9 for power, 1 for water) 
for the Nizer unit, figured at 5 cents 
per kilowatt. 
the Heath unit was maintained at 
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operation would be high comparg 4 fom w 
with similarly designed compressopsammm discounts, 
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Three reports were made fy TRIGERA 
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0° F. to 3° above, compared with a 
range of —3° to 12° above for the 
Nizer. 

8. Chart showing operation of the 
Walter Machine Co. (Heath) unit. 

9. Promotional letter on the Heath 
Machine (1925), showing the me- 
chanical features stressed, and also 
including some information on Mr. 
Heath’s experience in refrigeration. 
At that time Mr. Heath had been 
specializing on the development of 
household refrigerating machines for 
five years. 

10. Correspondence with Grand 
Rapids (Leonard) Refrigerator Co., 
1925, relating to that company’s 
adopting a refrigerating machine for 
use in its refrigerator cabinets. 

11. Servicing instructions covering 
the Heath unit manufactured by 
W. B. Wilde Co., Peoria, Ill., 1926. 
Detailed instructions are given to 
service men on how to charge the 
unit, purge it, and the procedure in 
testing for leaks. Leakage of the 
methyl chloride gas used in the sys- 
tem apparently was a major prob- 
lem, the instructions emphasizing 
that “all units, whether self-contained 
or of the basement type, should be 
tested for leaks after they have been 
received by the dealer.” 

12. Catalog of the Hart Electric 
Icer, 1926. The ‘dry, intense cold” 
of the electric refrigerator is empha- 
sized in this folder, which states that 
the unit maintains a constant tem- 
perature of from 38° to 45°. Cost 
of operating the machine was said 
to be ‘no more than ice, and 
usually less.” Self-contained apart- 
ment house model was listed at $240; 
machine alone at $185. 

13. Engineering report made by 
Mr. Heath to Servel on the Electrolux 
gas refrigerator, Oct. 6, 1928, in 
favor of an air-cooled system. 


ENGINEERING STUDIES 


Engineering reports made by Mr. 
Heath for several manufacturers 
between 1923 and 1932, and included 
in the Museum collection, throw con- 
siderable light on the _ stumbling 
blocks which had to be overcome 
in mechanical developments before 
large-scale production or sale could 
be attained. 

A report by Mr. Heath to General 
Manager Mercer of Kelvinator, dated 
Sept. 22, 1923, tells of his using a 
“Vv” notch rubber belt on the unit, to 
do away with idler expense and at 
the same time give a longer lived 
belt. This is apparently the first use 
of a “V”’ belt on household refrigera- 
tors. The report also indicates that 
efforts were being made at that time 
to freeze paraffin out of lubricating 
oil. 

A report for Whitehead & Kales, 
Detroit, in 1924, on the refrigerating 
machine it had under development 
concludes that “a compressor direct 
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mercial refrigeration field, and pro. 
jects a picture of the industry’s salg 
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tion as well as for refrigeration serv. 
ice.”” It was recommended that the 
unit be placed at the top of the cabi- 
net, and a condenser of the auto 
mobile type be arranged near it for 
natural draft cooling. It also recon: 
mended steel cabinets. 
Production of refrigerators for 192 
was estimated at 850,000 units, with 
Frigidaire making 400,000, Kelvinatur 
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$10.00 while 


150,000, Servel 100,000, Copelaniiiy i.) oq» 
50,000, General Electric 50,000, andi} Mode “n” : 
others 100,000. units $25.00, 

Importance of the low-income marfim.” be 


ket in future sales was pointed out 
the report stating that “the bi 
market in the future will be amoj 
the 98% of the population wh) 
received less than $5,000 a year.” 

Report to Crosley Radio Corp. i 
April 15, 1932, gives specifications 
the two models (4.5 and 5.5-cu. f 
capacity) with which the compalj 
entered the refrigeration field. Pe 
formance tests are reported whi 
show the 4.5-cu. ft. unit with fil 
food load to have a running time @ 
51%, with current consumption ¢ 
2.15 kwh. per 24 hours, and t 
5.5-cu. ft. model to have a runnilf 
time of 45.3% and an indicated cl 
rent consumption of 2.27 kwh. 
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LIST OF HEATH PATENTS ; 
A complete list of the pale™ 
issued to Mr. Heath follows: a 
1,396,574 — Combined _ refriger™ 
and ice cream freezer. Issued No 
8, 1921. 
1,515,736—Brine tank. Issue 
18, 1925. - 
1,576,188—Refrigeration appar 
Issued March 9, 1926. - 
1,703,235—Pressure control s¥™ 
Issued Feb. 26, 1929. , 
1,726,486—Refrigerator and 
ratus therefor. Issued Aug. 27, ** 
1,726,519—Mechanical refrige™™ 
apparatus. Issued Aug. 27, — 
1,764,953 — Compressor. Iss 
June 17, 1929. -” 
RE-18,253—Refrigerator “2 
frigeration apparatus. Nov. 11, ® 
(Re-issue. ) 
2,012,666 — Refrigerant ev 
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2,021,995—-Heat exchanger- 
Nov. 26, 1935. nt 

2,046,740—One-piece sheet : 
evaporator. Issued July 7; ed — 

2,058,871—Refrigeration ap? BiPiaisg UF 


Issued Oct. 27, 1936. itr ein 
2,060,072—Sheet metal eva?" lecg Pt Searct 
Issued Nov. 10, 1936. norttl 5 “tent a. 
2,166,253—Sheet metal eva?” * York ¢j 


Issued July 25, 1939. 
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CLASSIFIED 
CL VERTISING 


CC 


. Fifty words or less in 6-point 
RATES: vie only, one insertion, $2.00, 
ght-face ‘ords, four cents each. Three 


jiitions “insertions $5.00, additional 
- ten cents each. 
wi 


advance is required for 


T in 
pAYMENT. this column. 


gavertising in 
POSITIONS AVAILABLE 


a L REFRIGERATION field 
(NERO An aggressive, nationally 
pent nufacturer of commercial re- 
ors is interested in high grade, 

ple field men contacting distributors 
apy ealers in following territory: New 
and d States, New York State, metro- 
Bnglan New York, Pennsylvania, New 
pian this company has brilliant record 
Jersey. industry and enviable 


ration 
in = for quality products. Manufac- 
Ce facilities second to none. No 


men handling one or two 
Box 1171, Air Conditioning 


FRANCHISES AVAILABLE 


_ L LINE refrigerator display 
ena coolers, and refrigerators; 
= draw, mechanically-cooled 

s. Sell with Ehrlich compres- 
of o with any other make. Attractive 
ecventsh also. financing arrangements 
help sell. 70 years in business. Write 
for full information. EHRLICH RE- 
FRIGERATOR MFG. CO., St. Joseph, 


Mo. 
BUSINESS OPPORTUNITIES 


BUSINESS FOR SALE in New Jersey: 
gare opportunity to take over an estab- 
lished commercial and domestic service 
ad sales business. Excellent factory 
connections for service and installations. 
Large file active accounts. ; Well equipped 
shop—stock of used machines and parts. 
service car. Because of health will sacri- 
fee for quick sale. Box 1169, Air Condi- 
tioning & Refrigeration News. 


EQUIPMENT FOR SALE 


AVAILABLE while they last, late models 
Kelvinator, Westinghouse, General Elec- 
tric, Frigidaire, all thoroughly recondi- 
tioned and guaranteed. Also a great 
assortment of extremely inexpensive re- 
wnditioned boxes. All have been refir- 
ished in Dulux, and are the product of 
me of the finest reconditioning plants in 
this country. Write for new low prices. 
ASSOCIATED REFRIGERATOR PLANT, 
INC, 3028 Hunting Park Ave., Philadel- 
phia, Pa. 


AVAILABLE quantity of ‘as is” or 
fnished Grunow refrigerators—all sizes 
and models. Also three tray flooded 
Frigidaire Coils—$2.50 each. Write for fur- 
ther information. EDWARD M. SEIGEL, 
928 Hunting Park Ave., Philadelphia, Pa. 


KELVINATOR, Frigidaire, Merchant & 
Evans, Sparton, and Gibson Boxes, $4.00 to 
00 while they last. Also, 4 H.P. 
Model “G" Frigidaire units $10.00 each. 
Model “N” 15 H.P. water cooled Frigidaire 
units $25.00. ASSOCIATED REFRIGERA- 
TOR PLANT, INC., 3028 Hunting Park 
Ave, Philadelphia, Pa. 


FOR SALE: Universal Cooler methyl 
chloride twin cylinder compressors. Fac- 
tory No, 80788, bore 1% inch, stroke 14 
inch, Require only minor repairing. 
Suaranteed not stuck up. Priced for 
immediate sale at $3.00 each in lots of 
WW or $3.50 each in lots of 25 F.O.B. 
HUMMER MANUFACTURING COM- 
PANY, Springfield, Illinois. 


GENERAL ELECTRIC compressors and 
motors, Frigidaire compressors and Delco 
motors; brand new %, %4 and 14 Hi Side 
units; complete with Square D low pres- 
sure or temperature controls. Low prices, 
money back guarantee. New Electrimatic 
oy valves, type WRP 34”—lots of six— 
n 95 eachh MARTIN SPECTOR, 520 East 
vith St, New York City. 


SPECIAL NEW Mullins evaporators in 
priginal cartons. Overall dimensions, 10 
i Wide, 914 in. high, 11 in. deep. Come 
packed 2 in each carton. These evapora- 
" are less floats and are factory sealed. 
4 m9 a follows: One carton of 2, $4.00; 
ols of 10, $3.50 per carton of 2; in 
ERATION $3.00 per carton of 2. REFRIG- 
Wo i N SURPLUS JOBBERS, 545 
podland Ave., Cleveland, Ohio. 

ee 


REPAIR SERVICE 


Monitor ip ELECTRIC DR1 and DR2 
FOR» °P units exchanged, $30.00 
bait, og factory. Send your defective 
bipme ‘¥ receipt, we make immediate 
' nt of completely rebuilt, refinished 
he. Lik one year unconditional guaran- 
Inghous € new in every respect. West- 
. Se and Servel hermetic units rebuilt 
UINTENAg teed REFRIGERATION 
Rast Grand CE CORPORATION, 321-27 
a Avenue, Chicago, Illinois. 


TROL REPA 
Tols He REPAIR service. Your con- 
Decial alk expert mechanics, with 
by gradw ®cision equipment. Supervised 
Bection a engineers. We stress per- 
“4. dependability before price. 
ny bel suarantee on domestic controls. 
RALECTRIC operated device repaired. 
few R Cc LABORATORY, 1793 Lake- 
ad, Cleveland Ohio 
be andy — 
Pebuilt win Stinghouse hermetic units 
RLDRo_ er, .2ctory equipment. G.E. 
Mey $30.00; Westinghouse $27.50; 
Models po rentee, prices on other 
hermetic “quest. Deal with the original 
unit rebuilders—REX REFRIG- 


RATION 
t mo SERVICE 
icago, RV ICE: INC., 2226 8. State 
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Foreign News 


International Institute of Refrigeration 


Plans Eighth World Congress In Germany 


BADEN-BADEN, Germany—Meet- 
ing here on July 14 the Technical 
Board of the Institut International 
du Froid discussed preparations for 
the eighth International Congress of 
Refrigeration to be held next year at 
Cologne and Berlin, and demon- 
strated once more that if the spirit 
of good fellowship which prevails 
among gatherings of technicians 
would pervade meetings of the gov- 
ernmental heads of the _ various 
countries, there would probably be no 
such “crisis’’ to peril peace as the 
world has seen in the past months. 

In the report of the meeting, 
forwarded by Dr. G. Ruppel, secre- 
tary-general for the Congress, it is 
stated that ‘the friendly spirit that 
reigned during the two days and the 
Sunday following among all present, 
as is the tradition among refrigera- 
tion technicians of all countries, justi- 
fies the hope that next year’s Con- 
gress will prove a complete success,” 
and at the conclusion, “anyone who 
happened to see the members return- 
ing together in the evening to Baden- 
Baden (after an excursion through 
the Black Forest) singing merry 
songs, would surely have concluded 
that they were a company of good 
friends celebrating a reunion, and not 
just scientists met for congress from 
a number of different nations. All 
present as they parted voiced the 
hope that it might be possible for 
them to meet in the same friendly 
spirit at next year’s Congress at 
Cologne and Berlin.” 

The deliberations of the technical 
board were presided over by its 
chairman, Gardner Poole, vice presi- 
dent of Frosted Foods Corp. and 
president of the American Society of 
Refrigerating Engineers. Members 
of the board reported as to progress 
made with the scientific preparations, 
and as to the main topics which will 
be dealt with at the Congress. 


Decisions were made as to the 
procedure to be followed in sending 
in reports for the Congress. Infor- 
mation as to these decisions may be 
obtained on _ application to the 
Institut International du _ Froid, 
8 Avenue Carnot, Paris, France, 
or from the Secretary-General of 
the Eighth International Refrig- 
eration Congress, Berlin NW _ 7, 
Ingenieurhaus, Germany. Full texts 
of all reports intended for presenta- 
tion at the Congress must be sent in 
by Jan. 1, 1940. 


At the afternoon meeting of the 
technical board under the chair- 
manship of Prof.-Dr. R. Plank of 
Karlsruhe, the German organization 
committee of the Congress was pres- 
ent, and Dr. Ruppel presented the 
preliminary program of the Congress, 
which was discussed and adopted. 

That night Dr. Plank gave a 
banquet on behalf of the German 
organization committee at which he 
extended greetings to numerous 
guests from abroad, particularly 
Prof. Keesom of Leyden, president of 
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the general conference of the Insti- 
tute; Mr. Gardner Poole as president 
of the technical board; Arthur 
Woods, of London, senior member of 
the technical board; Prof. Mathias 
well known French physicist; Dr. 
Piettre, director of the central office 
of the Institute; and Mr. Raymond, 
secretary of the British Association 
of Refrigeration. He further greeted 
the guests from Italy, Holland, North 
America, Belgium, and Norway. 


At the refrigeration conference on 
July 15 at Karlsruhe, there were four 
lectures given, by Georges Claude, 
Paris, on the industrial extraction of 
crypton and xenon from the air; 
by Dr. G. Maiuri, London, on new 
absorption machines for very low 
temperatures; by Dr. Ezer Griffiths, 
Teddington, England, on humidity 
measurement and control; and by 
Prof. Plank on the air conditioning 
of mines. 


Sweltering India Expects 
Air Conditioning Boom 


CALCUTTA, India — More than 
$2,000,000 may be spent for air- 
conditioning equipment in govern- 
ment buildings in this country, now 
that the government of India has 
decided to abandon its annual sum- 
mer trek to Simla and establish some 
1,600 workers in New Delhi offices 
the year around. 


Well-informed persons expect a 
building boom, with air conditioning 
accounting for fully half the amount 
to be spent for construction. One 
engineer says that possibly more 
than 2,000 individual room coolers 
will be required within a relatively 
short time. 


Australian Institute 
Publishes Proceedings 


MELBOURNE, Australia — Pub- 
lished by the Australian Institute of 
Refrigeration in a handsome, 90-page 
pamphlet is a complete report of the 
proceedings of the Institute for 1937 
and 1938, including reports of all 
meetings and the text of all technical 
papers together with the members’ 
discussions of these papers. 

G. W. Boulton of Thos. Borthwick 
& Sons, Ltd., Melbourne, is the Hon. 
secretary and treasurer of the Insti- 
tute, and the registered office of the 
organization is ‘‘Kelvin Hall,” Collins 
Place, Melbourne. The _ registered 
office in New South Wales is care 
of F. E. Hansen, Box 3488, R. R. 
Sydney. 

Other officers of the Institute in- 
clude: 

President: W. E. Dobney, chief 
engineer, R. Werner & Co., Pty., Ltd., 
Richmond. Immediate past presi- 
dents: W. A. Mason, chief engineer, 
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There’s No Crisis In Refrigeration 


When the Technical Board of the International Institute of Refrigeration 
met in Baden-Baden, Germany, to plan the 1940 World Congress of 
Refrigeration, Englishmen, Frenchmen, Germans, Italians, Americans, 
and others got together in a high spirit of friendliness. Above (left to 
right) R. A. T. Woods of London, Prof. R. Plank of Karlsruhe, and 
Gardner Poole of Boston. Below (left), Dr. Maurice Piettre of Paris, 
director of the institute’s central office, listens to Secretary J. Raymond 
of the British Association of Refrigeration. 


published in the proceedings booklet: 

“Mercury and Its Application In 
Industry Generally,” by Ron. P. Mac- 
leod; “Cork—The Ideal Low Temper- 
ature Insulation,” by H. C. Brewer; 
“Shell and Tube Condensers,” by S. 
Dunkerley; “Oil in Low Pressure 
Refrigeration Systems,” by A. F. E. 
Gibbes; ‘“‘The Economic Layout and 


Victorian Butter Factories, Mel- 
bourne, and T. Britton, chief engineer, 
Abbotsford Brewery, Melbourne. 

Vice presidents: H. C. Brewer, cork 
insulating works, North Melbourne 
and H. F. Coleman, Australian 
Oxygen and Industrial Gases Co., 
Melbourne. 

Council: George Coleman, assistant 


superintending engineer, Carlton and | Working of Ice Plants,” by A. C. 
United Breweries, Melbourne; A. J. | Likely. 

Tann, chief engineer, Cool Stores, “Ozone in Cold Storage Work,” 
Ringwood, Victoria; Prof. W. J. | by S. R. O. Allen; “Some Aspects of 


Recent Advances in the Refrigeration 
and Transport of Foodstuffs,’ by 


Young, University of Melbourne; B. 
H. McConnell, Warburton Franki, 


Ltd., Bourke Street, Melbourne; | Franklin Kidd; “The Gas Welding of 
R. G. Parsons, manager, Colonial | Steel and Copper Piping,” by George 
Gas Association, Footscray; E. R. | Ellis; “Cold Storage of Butter,” by 


R. H. N. Trembath; ‘Some Notes on 
Progress in Air Conditioning,’’ by 
Louis P. Brumley. 


Gordon, managing director, Gordon 
Bros. Pty., Ltd., Brunswick, Victoria. 
Following are the technical papers 
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will be found in Table 7, ang th 
condensing unit for the instantaneoy, 


Do You Have a GOOD Beverage cooler only must be calculated 


Cooler Franchise? Commercial Cenwice “care 


Summarizing the steps to be taken 


ee Greater profits are possible with the new 
| ‘1939 Pelco line. NEW MODELS .. . NEW ® in peat oneigen. _ Proper sine 4 
DEI co FEATURES . . . NEW DEALER HELPS. condensing unit for a soda fountai, 
ana Se “Floating Ice ioni installation, the following shoulg be 


” and “Actionized Cold.” Soda Fountain Layouts Classed In 3 used for these operations: 


1. Estimate from Table 2 the Water 
requirements for fountain stools and 


PORTABLE ELEVATOR MFG. CO. Types To Simplify Installation tole chalice: ox hadi dani. 


Refrigeration Division, Dept. A 
2. Determine the type of 
BLOOMINGTON, ILLINOIS 
: fountain layout, that is w ethe 


BLOOMINGTON. ILL 


MADE IN U.S.A. We Cordially Invite You To Write 


By Arch Black and Dean C. Seitz Type A, B, or C. (If the soda foy 
Editor’s Note: In the two pre- condensing units. One unit is used | tain in question does not fit ‘diee 
Gilmer Puts Dollars in Your Pocket with this ceding instalments of this series on the ice cream and jar enclosure | types, disregard this point.) 
on installing and servicing of soda refrigeration circuit, and the second 3. Select one method for conn 
Gil B It c t fountains were printed 11 tables is used on the water and sandwich ing the eonieniind salt to the _ 
pune COR CHENE Of proper size ‘condensing units | Teffigeration circuit. of layout (see preceding paragraph, 
““AMERICA’S BELT BIBLE’ | «tor various soda fountain layouts. The correct size of condensing unit | 4. Determine the correct horse 
1939 Edition ¢ The manner in which these tables for the ice cream and jar enclosure | power and speed of the condensing 
tas ioe ee ee ie destin; Sihtians sit aieaaaies are applied is explained in this circuit will be found in Table 5 and | unit. 
refrigerators than any p previous f.h. P- belt catalog ever ~~ week’s instalment. the condensing unit for the water 
a Ram, Pager ines, air Now available are two book-size and sandwich table will be found in 
woodworking tools, ete. folders containing the articles Table 10. The surge tank is always iia Use CH Ic AG 0 A 
188 PAGES. . OVER 5700 MODELS. . 149 MAKES see agggl te ee ee connected in the refrigeration circuit | \ SEALS LS 
whe 7 " ma e obtaine : 
of refrigerators alone. It's Yours FREE... Write today to foes ‘with 5 aeeaeee subscription por Anaad the instantaneous water “ay for seal r eplacements 


(new or renewal) to Am ConpI- 


L. H. GILMER COMPANY: racony, PHILADELPHIA TIONING & REFRIGERATION NewS. 3. The third method of connecting Phite 


$4.00 in U. S. and $6.00 foreign. the two condensing units to the 
installation consists of placing one CHICAGO SEAL Co. 
APPLICATION OF TABLES condensing unit on the creamer unit a dbeennnalt ens nade _Chicage 
In a previous paragraph were | completely, including ice cream, jar 
given the three types of soda foun- | enclosure, and water, and the second 
tain layouts to which the tables | condensing unit on the sandwich For Information o of Motors 
apply. Each one of these types will | table only. The condensing unit for Air Conditioning and 
ELECTRIC WATER COOLERS | | te taken up individuany and the | the complete creamer unit will be Refrigeration Equipment 
various methods of connecting the | found in Table 3. The condensing WRITE TO saan 
Thoroughly reinforced all steel attractively refrigeration tables in multiple will | unit for the sandwich table will be 
finished cabinets. be given. found in Table 8. W asner Electric Corporation 
Type A—Soda_ fountain layout 4. The fourth method of connecting 
Complete line of different Models and Capacities. consisting of one creamer unit only. | two condensing units consists of on . 
Write for details and sales prices. In one creamer unit there are | connecting the ice cream, jar enclos- QuiKok 
three refrigeration circuits, the ice | ure, and sandwich table refrigeration : 
Puro Filter Corporation of America cream refrigeration circuit, the jar | circuit on one condensing unit and BEVERAGE C0 COOLERS 
¥ enclosure refrigeration circuit, and | the water cooler on the second “er Fre FOR 
440 Lefeyette Steet, New York City Spang 7 — | the water cooler refrigeration circuit. | condensing unit. 10" weATALOG 
There are two methods of connect- In Table 6 will be found the cor- 
ing the condensing unit with this | rect condensing unit for the ice 


| type of fountain. First, one con- | cream and jar enclosure and sand- 
densing unit may be connected to the | wich table. For the water cooling 
ia entire creamer unit, and second, two | only it will again be necessary to 
condensing units may be used. If | estimate the water requirements and 
two condensing units are used, one | connect the condensing unit having 


Complete Stocks of Air Se and | will be connected with the ice cream | a proper B.t.u. capacity. 

P P ° ° and jar enclosure circuit and the This latter method of connecting 
Refrigeration Supplies and Equipment second to the water cooling circuit. condensing units is recommended if 
Ph no Raper: | Peay nh glen an auxiliary water cooler for table 

eo CHES CHECUN, ~ | service must be used. In this case 

(THE | A R RY A LT E R C O. : sary to yma me = Besa on all the water cooling is done on one 
; : eee ; 3 CHICAGO BRANCH water load from Table 2. en from P : 

472 condensing unit. The water cooler 

TERY Serene Peete er ReP —pebin wevr toot fe Table 3 the correct size of condens- | installed in the bottle storage povond 

“NEW YORK DETROIT. CLEVELAND $f. LOUIS fe ing unit can be obtained to handle partment of the creamer is multi- 

161-163 Grand St. 5013 John R. St. 4506 Prospect Ave. 2910 Washington Ave the required water load and required plexed with Pa separate water eouler 
ice cream capacity. located in the table service area, 

2. In case two condensing units usually in a service fixture. 
are used, the correct size for the ice it is always 


: Whenever possible * A 
creak GAS Be eaeemine may a advisable to use two condensing | Universal Cooler Corp., Detrei 
for the instantaneous water cooler a. ae reer cote be llc 
oe = Seen oe See possible. The factors which influ- BUNDY TU BING 


the water requirements, the approxi- th i inode of t 
mate Btu. load, and eslect a cone | SOO* SO Vere Ree & Cm - Copper-Brazed Steel. Cop- 


, : ‘ ing the two condensing units are the 
COMPRESSORS ey ae — See o ees | coat of the condensing units neces- per Coated Inside and - 


apemy &  F. me sary, the distance the suction line Out. Sizes: 's" to %" O.D. 


hiatal must run, and the possibility of peak BUNDY TUBING Co., DETROIT 
water load lasting longer than one 
hour. 


ae SERVICE WITH 


Our largest customers 
of many years ago 
are still our largest 
customers today. Ow 
policy must be right 


for Commercial Use 


Type B—Soda fountain layout con- 
sisting of a creamer unit and a 


Mills Novelty Company * 4100 Fullerton Avenue®* Chicago, Illinois sandwich table. 


Type C—Soda fountain layout con- 
The layout of Type B, consisting | sisting of one creamer unit, one 

of a creamer unit and a sandwich | sandwich table, and 6 feet of refrig- 

table, may have the refrigeration | erated back bar base. 

circuit multiplexed in four different 


Tests Prove it's Com: 
pletely Waterproof. 
The New Sl 
Small Capacity 


MAGNET VALVE 


There are three methods of con- 


ways: . ‘ P 

1. One condensing unit may be necting two condensing units to a Mo. 
used on all the refrigeration circuits. | TYPe © layout. Alco Valve Co., St. Louis, 
When this method is used, a tempera- 1. One condensing unit is connected 


ture regulating valve must be placed | to the ice cream and jar enclosure 
on the suction line leading from the | refrigeration circuits, and the second 


sandwich table. The horsepower and | is connected to the water, sandwich | | 4 COMPLETE LINE OF 
, t - . table and beck ber fri ti COMMERCIAL ‘REFRIGERATORS | 
requirements are given in Table 4. ’ retrigeration AND DISPLAY EQUIPMENT 


In columns 5 and 8 of Table 4 for | circuits. The condensing unit for the 
north and south respectively, are ice cream and jar enclosiire is found 


found the number of gallons of water | in Table 5, and the condensing unit 
which can be cooled continuously | for the water, sandwich table, and 


. are hiket \\ avai uiees 


STEEL 


each hour back bar base is found in Table 11 
e ° CAT 0G 
2. The second method of connect- | Temperature regulating valves must WRITE FOR OUR NEW CATALOS 
ing a Type B layout requires two | be used for both the sandwich table —— 


and the back bar base. 
2. One condensing uiit may be 


THE LOGICAL SEQUENCE — plete consisting) of the ioe ‘creat, 


jar enclosure, and water cooling 


PRICES LOW WILSON PERFECTED THE oe circuits. The second Refr igeration Tubes 
QUALITY HIGH WALK-IN COOLER wich table and back ber, Condensing a 


unit for the complete unit will be 


@ All-steel, inside and out found in Table 3, and for the sand- 
BUSINESS GOOD @ Metal bottom, fully protected wich table and back bar base in 
AND ®@ Steel-clad door, heavily framed — % 

— , ’ : @ Ball-bearing, heavy-duty hinges 3. One condensing unit may be 

GETTING BETTER @ Complete Sallis , eee oe, en ae ie 
r , : : enclosure, sandwich table, and back . 
o 8 : a ize yd every space bar base. The second condensing hir 

. sa asy erection unit may be installed on the instan- 
YOU SHOULD taneous water cooler only. Tempera- . 
HANDLE WILSON BUYERS CHOOSE WILSON ture regulating valves will be neces- len 
sary in the suction line for both the un 


¢ sandwich table and the refrigerated 
For Dewsils WILSON CABINET CORP. ,*8%4, OS oak ee 


sandwich table, and back bar base 
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Yalves and Fittings 


The Standard of the 
a Industry a 


rotest Manufacturing Co. 
Pittsburgh, Pa. 


—_ 


fit these 
) 


connect. 
the type 
&STaph), 
t horse. 
ndensing 


COMPRESSORS 
BARE AND 


COMPLETE 
° 
Write For MoE 
Catalog EST. 1866 


n all sizes 


2 CO. 


MERCHANT & EVANS CO. 


U.S.A. Plant at Lancaster, Pa. 


Phila, Pa., 


for 
BETTER 
} SERVICE 
iv EXTRA DRY 
Q ESoToo 
V-METH-L | 


METHYLENE 
CHLORIDE 


VIRGINIA SMELTING CO. 
WEST NORFOLK, VA. 
ae 


Filtrine 


Water Coolers — Filters 
Cafeteria — Industrial 


Commercial Remote 
Surge Tanks Pipe Coils 


filtrine Mfg. Co., Brooklyn, N. Y. 


BRUNNER 


Send for the New — “ 

REFRIGERATION CATALOG 

1 Models of Compressors 

t -eight Models of High- 

sides from 4 H.P. to 15 H. PL 

BRUNNER MANUFACTURING | a 
UTICA, N. Y. 


WOLVERINE TUBE co. 


1413 CENTRAL AVENUE DETROIT. 


| free 


Good Housekeeping To 
Wage Finish Fight 
Against FTC Order 


(Concluded from Page 1, Column 5) 
ing facilities claimed by the respond- 
ent. 

Testing scope of the Good House- 
keeping Institute, the FTC complaint 
charges, “is confined to mechanical 
household equipment, devices and 
utensils, and to household soaps and 
cleaners.” 

It is further alleged that the 
shopping service maintained by Good 
Housekeeping was advertised as a 
service, whereas’ substantial 
commissions were received from 
sellers. The commission questioned 
the use of the various seals of ap- 
proval by other publications. It is 
charged that the magazine permitted 
the publication of advertisements 
tested and guaranteed by Good 
Housekeeping which contained 
“grossly exaggerated and _ false 
claims,” citing 15 alleged instances. 


CALL GUARANTEE ‘CONFUSING’ 


The commission’s complaint asserts 
that the magazine has permitted 
advertisers to use the statement, 
“Guaranteed by Good Housekeeping 
as advertised therein,’ with the 
words “as advertised therein” blurred 
to make their reading difficult. Even 
when printed clearly, the statement 
is “ambiguous, confusing, and mis- 
leading’”’ because many readers may 
understand that products advertised 
in other magazines are guaranteed 
by Good Housekeeping magazine, 
the charges continued. 

In defending his organization in 
the controversy, Mr. Berlin stated 
that the charges were untrue and 
that the magazine has made every 
effort to meet the wishes of the com- 
mission. In refusing to sign the 
cease and desist stipulation he stated 
that many advertisers had signed 
such stipulations merely to avoid 
embarrassment or legal expense. He 
further stated that his organization 
had in no way failed to carry out 
an agreement which has been in 
existence for over 30 years. 


GOOD HOUSEKEEPING’S REPLY 


Mr. Berlin charged that “certain 
subversive elements pretending to 
serve the consuming public, but 
actually motivated by communistic 
theories have persistently been at- 
tacking the institution of advertising 
and Good Housekeeping in particu- 
lar.” He said that there were certain 
radical groups who are waging a 
fight to eliminate all advertising 
from magazines and newspapers. 


Underlying these attacks, Mr. 
Berlin said, is a desire to destroy 
the freedom of the American press 
by first destroying its principal 
source of revenue—advertising. His 
company, he said, plans to expose 
these elements publicly. 


Concerning the hearing to be held 
by the FTC and Good Housekeeping, 
Mr. Berlin stated, ‘“Good Housekeep- 
ing gladly accepts this opportunity to 
defend advertising and business in 
general and to bring the whole 
matter into the open. There will be 
no change in our advertising policy.” 

It was noted, however, that the 
magazine’s guarantee, one of the 
bones of contention in the contro- 
versy with the FTC, appears in the 
August issue reworded in several 
important particulars as compared 
with previous issues. Further changes 
were made in the September issue. 

Opening paragraph of the guaran- 
tee now reads: “If you purchase any 


product advertised in this issue of 
Good Housekeeping magazine within 
one year following its date and find 
the product unsatisfactory, we will 
carefully investigate your complaint 
and if the product is defective or not 
as advertised therein, it will be 
replaced or your money refunded.” 
The phrase “or not as advertised 
therein” is new in this paragraph, 
the former sentence being “every 
product advertised in Good House- 
keeping is guaranteed by us as 
advertised in our magazine.” 


OTHERS NOT ALARMED 


Just what would be the ultimate 
effect of the Good Housekeeping con- 
troversy on the seals of approval 
issued by some other magazines is 
as yet uncertain, but Parents’ Maga- 
zine last week said it did not plan 
any changes in policy, but had re- 
cently substituted the words “Studied 
and Commended” for “Accepted,” 
without knowledge of the FTC ruling. 

Council on Foods of the American 
Medical Association, which also “‘ac- 
cepts” and “approves” certain prod- 
ucts, is now studying’ methods to 
clarify its recommendations, it is 
reported. Other magazines which 
use approval seals include Better 
Homes & Gardens, Successful Farm- 
ing, Farm Journal & Farmer’s Wife, 
and Fair Play. 


CALLED ‘BACKWARD STEP’ 


Discussing the FTC’s action in an 
editorial in its current issue, Adver- 
tising Age says: 

“This action is bound to discourage 
the efforts of publishers individually 
to police their columns, since any 
error of judgment may lead to action 
by the FTC, provided the publication 
has expressly approved the advertis- 
ing which it carries. If the FTC 
policy is taken at face value, the 
publisher may be forced to regard 
himself merely as a carrier of com- 
mercial announcements, assuming no 
responsibility for their accuracy. 

“We believe such a situation repre- 
sents a step backward in the develop- 
ment of honest, sound, trustworthy 
advertising. Publishers and other 
media groups have recognized a 
moral responsibility for the adver- 
tising which they disseminate, and 
have been endeavoring through meth- 
ods of self-regulation to meet that 
responsibility. But if the FTC... 
intends to hold publishers who pro- 
vide advertising guarantees or seals 
of commendation responsible for all 
the advertising in any way related 
to them, then publishers may be 
compelled in self-defense to eliminate 
these constructive activities in behalf 
cf advertising and the public.” 


‘Mrs. Cinderella’ Contest 
For Home Economists 


Planned By G-E 


(Concluded from Page 1, Column 5) 
job in promoting Mrs. Cinderella will 
receive three-day all-expense trips to 
the General Electric Kitchen Insti- 
tute. Ten ladies’ wardrobe cases also 
will be awarded. 

Basis for the prizes will be the 
number of Mrs. Cinderella demon- 
strations reported, effective use of the 
Mrs. Cinderella program and mate- 
rials, and the number of Mrs. Cinder- 
ella booklets distributed. 


Judges of the contest, all from 
G-E’s specialty appliance sales divi- 
sion, will be Miss Edwina Nolan, 
home service manager; L. H. Miller, 
merchandise service manager; and 
Jean De Jen, dealer service manager. 

Complete plan and script for a 
Mrs. Cinderella demonstration is 
supplied by G-E. 


him—early spoilage, shrinkage and trimming of meats. 


Ranco 91G2 Two-temperature Commercial Control corrects profit-eating prob- 
lems by assuring automatic defrosting of coils and by maintaining constant, 
uniform temperature—regardless of weather or load conditions. 


RANCO INC., Columbus, Ohio, U.S.A. 


JUST AROUND THE CORNER — 
THERES A SURE PROSPECT FOR YOU 


You don’t have to look far for business when you're push- 
ing the sensational Ranco 91G2 Two-temperature Control. 


Go to your nearest grocery store or meat market and ask 
the butcher to’ show you his cooler. Point out the frosted 
coils and explain just what this profit-eating frost means to 
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THE BUYER’S GUIDE 


55 anaes 
SERVICE 


1886 


Percival Condensing Units. 


Quality built; 


Write for attractive prices, 
and Distributor’s proposition. 


meets EVERY NEED ! 


Includes Coolers, Reach-In Refrigerators, 
Top Type, Double Duty, Delicatessen, 
Dairy and Produce Display Cases and 


corkboard insulated; 
porcelain clad; beautifully streamlined. 
Coiling system is second to none. 


literature 


IC.L.PeRcIVAL Co. 


DES MOINES,IOWA 


THE PROFIT LINE FOR '39 


Refrigerator and Compressor 
sales go together. SHERER offers 
a complete line of cases, coolers 
and boxes to be sold with your 


compressors. 


Write for catalog and franchise 
details, mentioning territory desired. 


SHERER-GILLETT CO., Marshall, Mich, 


Manufacturers of Refrigerated Display and Storage Equipment 


ing process. 


sion spring. 


WRITE FOR 
CATALOG 


STOCK ED BY 


Aa is5°5°9°9/ 
IVER 


Most efficient because of the exclusive 
Henry vacuum drying and pressure seal- 
Escape of dehydrated air 
when seal cap is removed proves unit is 
absolutely dry! Soldered brass shell with 
dispersion tube and dehydrant compres- 
Choice of 4 dehydrants. 


HENRY VALVE CO. “iricico itinor 


tQeaAODUnNne 


cd =i) 


1001-19 N. SPAULDING AVE 


JV OBBER SE 


CHIEFTAIN UNITS ARE BUILT FOR LONG 
LIFE OF QUIET AND EFFICIENT SERVICE 


TECUMSEH PRODUCTS CO., TECUMSEH, MICH. 
Canadian 


distributor: Refrigeration Supplies Co., Ltd., Lendea, Ontario 


IMPERIAL SERVICE VALVE 
KIT for HERMETIC UNITS 


For purging, charging and testing the following units: 


Aistone 
hn ae 

Bona CH. 

Cold Spot Se 


34) vel 
Cold Spot (teas and later) General Electric (CG-1-Al6) Sparton 


Gibson iphold 
Grunow wom oe 
estinghouse 
sajocsie {Large Float) 
Westinghouse 
(Small Float) 


Crosley 

Frigidaire 

Frigidaire oral Models) 
General Elect 


Kit consists of: 
1 Valve, with wheel handle, 10 valve adapters, 6 wrenches, 
packed in steel box. 


Also furnished with 214" 
Wheel handle and aauge need not 


or 3” cumpeuns retard gauge. 
removed when outfit 


is placed in box. 
THE IMPERIAL BRASS MFG. CO., 565 S. Racine Ave., Chicago 


IMPERIA 


VALVES © FITTINGS ° © FITTINGS: ° Toots ° STRAINERS 


DEHYORATORS . CHARGING LINES © FLOATS 


FROM YOUR JOBBER 


[fish 


These units 


tionally 


are particularly 
display case installation. Because of excep- 
construction, 
adaptable to many other refrigeration uses. 
Adequate coil and fin areas provide ideal 
humidity conditions. Why lose sales and 
customers—when you can 
Wall Humi-Temp Units so easily? 


compact 


7 Wall 


Humi-Temp Units 
will be Profit-Makers and 


Customer- Winners for You! 


suited for 


sell the 


See your Jobber or Write direct 
for Literature and Prices—Today. 


LARKIN COILS, INC. 


General Office and Factory 
519 Fair Street, S.E., 
ATLANTA, Ga. 


they are 


Larkin 
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AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 30, 1939 


THE COLD 
CANVASS 


By B. T. Umor 
Most Valuable Old Icebox 


Over in Henry Ford’s town of 
Dearborn there’s a landlady who 
probably had one of the country’s 
most valuable iceboxes. 

Mrs. Emma Danielson (the land- 
lady) didn’t dream this old icebox 
was so valuable until a_ renter, 
Everett Magnuson, came home and 
discovered that the old clunker was 
missing. He thereupon had some- 
thing akin to a cataleptic corruption, 
and dashed rapidly off in all direc- 
tions in search of the old chest. 

Unknown to Mrs. _ Danielson, 
Magnuson had concealed his savings 
of $80.30 in the box. Mrs. Danielson 
had contemplated giving the icebox 
away for quite some time. Wednes- 
day morning she gave it to the 
Volunteers of America. Several hours 
later Magnuson walked in and found 
the icebox gone and the search was 
on. 

Magnuson finally located the box at 
the Social Service Department of the 
Volunteers, 1213 Bellevue. When he 
arrived there he found it still on the 
truck. He reached inside, and there 
was the money intact. In apprecia- 
tion, Magnuson gave the driver and 
the helper $2 each. 

*” 


x * 


Once Charted Weather; 
Now He Makes It 


James Goggins, Baker Ice Ma- 
chine’s new transportation depart- 
ment head, handling bus air condi- 
tioning and truck refrigeration, 
knows about weather from experi- 
ence. He flew the Omaha Weather 
Bureau’s plane during a_ record- 
breaking winter of deep snow and 
sub-zero temperatures. This time, 
though, he’s on the other side of the 
fence. 

Apparently he figures that making 
weather is a lot more fun than just 
keeping track of it. 


* * & 


How To Get a Pain 
Under the Pinny 


Recently received in the offices of 
the NEWS was a report of the pro- 
ceedings of the Australian Institute 
of Refrigeration (for the years 1937- 
1938), a booklet filled with reports of 
meetings and technical papers: de- 
livered before Institute meetings. 
However, the reports of the meetings 
in some cases were livened up by 
the merry mood of the men reporting 
them. The following paragraphs, 
from a report of an inspection of the 
Broken Hill Smelting Works, tells its 
own story: 


“The heat of the 


works had 


pendable, long-lasting.= 
Powerful grip prevents 
slippage. A nearby dis-” 
tributor carries a com: 
plete stock for appliances» 
and machines 


THE DAYTON RUBBER: 


eS “SMALL TUBE BRANCH 
General Offices: Weterbury, Conn 


ae Sigg 


Gay Gok F 5 


lowered the lubrication in many of 
the men’s sumps, so Chief Engineer 
Ellis turned on the liquid receiver at 
the Great Northern, and sure it was 
good. We entrained for Sydney... 
Goodi brought aboard two bottles of 
scotch, in case we caught cold 
through the wet day of the journey 
... though many of us were strangers 
in the morning, we were one happy 
family on the return journey.” 

And the following from a report 
of a visit to an ice cream works: 


“By the disappearance of so many 
ice creams, I would bet many came 
away with a pain under the pinny.” 

If one Mr. J. Fox, speaker at one 
of the Institute’s technical sessions, 
ever comes to America, we suggest 
that the A.S.R.E. grab him off for 
one of its big conventions, to guar- 
antee a full house. Mr. Fox described 
in detail the installation of an air- 
conditioning system in a harem 


in China. 
ok * cd 


Playful Pandora’s Box 


On the first hot day this year, 
Pandora, the baby Panda whose play- 
ful antics amuse visitors at the New 
York World’s Fair, began to suffer 
from the heat. 

As the temperature in her cage 
went up, her appetite went down. 
Her playful nature disappeared. She 
longed for the refreshing coolness of 
her home in the Himalaya mountains. 


This Is the Life! 


In short, Pandora was very unhappy. 

Alarmed at Pandora’s lassitude, 
Curator Dr. Roderick Mecdonald of 
the New York Zoological Society 
exhibit called the Westinghouse 
exhibit on the World’s Fair grounds 
and ordered the installation of a 1-ton 
ceiling-suspended Unitaire. 

And now .. .?—You guessed it. 
Pandora is happy, playful, and con- 
tent—she has opened the right box 


at last. 
* */” cd 


Why Not? 


Some few days ago a _ United 
Press dispatch came out of Oberlin, 
Ohio, with the rather startling news 
that one Joseph A. Shires (wonder 
if he is any relation to the Great 
Art Shires who did a bit of first 
basing for the Chicago White Sox a 
few years ago, writing poetry and 
telling whoppers on the side?) an 
inventor from Denver, Colo., had 
offered to air condition the entire 
city. 

He didn’t just mean to air condi- 
tion individual buildings in Oberlin— 
his plan embraced the entire plot of 
ground on which Oberlin is situated 
—streets, parks, and all. 

Mr. Shires is quoted as saying 
that putting his. scheme in effect 
would “pep up the inhabitants, in- 
crease production, improve health, 
benefit babies, and make the town a 
winter and summer resort and a 
convention city.” 

At a late hour last night the News 
and its dashing young staff reporters 
had been unable to locate Mr. Shires 


‘ or gain further information on his 


plan. But hold your breath, folks: 
we'll be back in a flash with a flush. 


* * 


Easy To Swallow 


Sometimes publicity emanating 
from associations is a little hard to 
swallow. But not this one: 

“An educational and promotion 
campaign during the past five years 
has succeeded in boosting the con- 
sumption of oysters from 63,000,000 
to 103,000,000 pounds annually, the 
Oyster Growers & Dealers Associa- 
tion of North America has disclosed. 

“Howard Beach, president of the 
group, reported that quick freezing 
was becoming an increasingly im- 
portant factor in marketing of the 
food.” 


Book Relates Effect of 
Climate & Air Control 
On Health of Humans 


(Concluded from Page 1, Column 1) 
grounds should be used as a yard- 
stick. 

The author of ‘Medical Clim- 
atology” voices the hope that “the 
infant air-conditioning industry, as 
it grows into a mature giant, may 
bring to humanity intelligent appli- 
cation of the basic facts medical 
science will supply for its direction.” 
While Dr. Mills does not favor wide 
differentials in summer temperatures, 
particularly in northern climates, he 
does not discount the importance of 
the air-conditioning industry in the 
future of mankind. 

Basis of the Mills theory is the 
effect of ‘climatic drive’ on mankind. 
By climatic drive Dr. Mills means 
the result of sudden weather changes, 
variations in barometric pressure, 
fluctuations in temperature, and the 
influence of “storms” which travel 
across continents. According to Dr. 


_ Mills the area of greatest stress on 


mankind to be found anywhere is the 
region of the Great Lakes basin and 
the eastern Mississippi valley. 

In regions where the ‘climatic 
drive” is not strong and where warm 
moist heat prevails throughout most 
of the year, Dr. Mills has found that 
metabolic rates are noticeably lower, 
women mature later, and resistance 
to infectious diseases is also lower. 

In the field of air conditioning 
Dr. Mills has made an intensive study 
of radiant heat, its uses, and effects., 


He feels that a better understanding 
of this subject will be necessary 
before conditioning systems can be 
built which will control heat loss of 
the building occupants. 


Shaffner Lukens Dead; 
Pioneered Belt Catalog 


PHILADELPHIA — Shaffner Lu- 
kens, for 21 years a member of the 
L. H. Gilmer Co. sales organization, 
who died here this summer after a 
brief illness, was one of the men 
who developed the idea of grouping 
and listing belt drives as they are 
now cataloged. 


He joined the Gilmer Co. in the 
early days of the automotive fan belt 
industry. More recently he had de- 
voted his attention to the refrigerator 
belt line, on the specifications for 
which he became an authority. 


Rentals on Refrigerators 
Can Also Be Payments 


(Concluded from Page 1, Column 4) 
credited with one-half the _ rental 
money they have paid in, if the unit 
sells for less than $200; on units over 
$200, all the rental money is credited 
toward the new purchase. 

Rentals range from $3 to $5 a 
month, depending upon capacity and 
age of the units. One of the plan’s 
best features, in Mr. Kemp’s opinion, 
is that after a new-equipment sale is 
made, he still has the trade-in box to 
re-rent. He keeps from three to four 
dozen units in operation on this basis. 


District Manager 


FRANK CARRYL 
Newly appointed district sales 


manager in eight southeastern 
states for Mills Novelty Co.’s 
refrigeration division. 


Bundy Asked Employe 
Vote on Unions 


(Concluded from Page 1, Column g) 
C.I.O. or the U.A.W.-A.F.L. as their 


sole bargaining agent, or reject bo 
unions. 


Results of the balloting gave the 
C.I.0. 360 votes to make this union 
the sole bargaining agent. The 
and 26 
employes voted to have neither union 


A.F.L. received 290 votes, 


as the bargaining agent. 


th 


AUTOMATIC PRODUCTS COMPANY 


STREET 


WISCONSIN 


2450 NORTH THIRTY — SECOND 


MILWAUKEE ® 


and greater 


ing service costs 


money for YOU! 


® Refrigeration 


Export Department, 100 Varick Street, New York City 
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“Forgetting Valve Trouble— 
through service-free valve efficiency— 
is a long step towards higher Profits 
customer 
That’s why an A-P Valve on any Re- 
frigeration or Air Conditioning Job will 
quickly prove to YOUR benefit. 


satisfaction. 


Hundreds of thousands of A-P 
Valves on famous installations through- 
out the country are daily proving their 
superiority in supersensitive, accurate, 
leakproof control of refrigerants... sav- 


for the customer... 


cutting excess service calls for the Serv- 
ice Engineer... building a reputation 
for the installing engineer. 
Jobber why A-P Valves will make more 


Ask your 


*(Excerpt from letters in our Jobber and 
Service Engineer Correspondence Files) 


€ 
Parts Jobbers, who 


Recognize Quality, Stock A-P Valves. 
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